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Happy holidays from all of us here at AFRS Public 
Affairs and the BTB team. 

This is our last edition for 2021, and the PA team 
wants to give a Big Thank You for  your hard work 
and dedication during the last 12 months despite the 
continuous challenges COVID-19 has presented.

You, the recruiter, have delivered unrivaled support 
in growing the Air Force and Space Force this past 
year. Every month you have shown how the Air 
Force and Space Force recruits, trains, educates and 
employs its Airmen and Guardians full or part time, in 
or out of uniform. Their story began with you!

During this season Americans will celebrate a 
host of holidays representing myriad cultures and 
faiths. With respect for all, we wish you and yours the 
happiest and most fulfilling holiday season ever.

Keep your BTB content coming. 

Happy New Year!

ON THE COVER:

Tech. Sgt. Michelle Guerrero 
from the 330th Recruiting Squadron 
demonstrates an exercise while 
wearing an Explosive Ordnance 
Disposal bomb suit. She participated 
in the California Capital Airshow 
Sept. 24-26, 2021, in Mather, 
California. 



1

A world renowned singer from Texas 
joined an Air Force Recruiting Service 
host for the “Red, White and Air 
Force Blue Christmas” radio show. 

The program has been a staple of armed forces 
holiday entertainment for over two decades and 
has featured scores of major recording artists 
through the years.

“Thank you all so much for your service, I’m 
going to lead with that,” Kelly Clarkson said after 
a welcome by Tech. Sgt. Greg Cerny. The program 
was recorded in a Nashville, Tennessee, studio on 
Oct. 11, 2021, with Clarkson joining virtually from 
Los Angeles. 

The hour-long show features six songs that 
are included on Clarkson’s ninth studio album, 
“When Christmas Comes Around.” It is her first 
holiday album since 2013. 

“Red, White and Air 
Force Blue Christmas” 
listeners will hear the 
singer, songwriter, 
author and TV star talk 
about growing up as a 
teacher’s daughter in a 
conservative community 
and the importance 
of hard work and 
education.  

“It was refreshing 
to see that fame 
hasn’t stolen her 
authenticity,” said 
Cerny, AFRS’s broadcast 
noncommissioned officer 
in charge. “She’s real and 
down to earth and that’s 
cool.”

When asked about growing up and her 
family’s holiday celebrations, Clarkson bragged 
about her sister’s culinary skills and confessed 
to being a “sous-chef.” Later in the interview 
she recalled a seventh grade teacher whose push 
landed her in choir rather than band class where 
she had originally intended on being. Stardom 
came with a win during the inaugural 2002 season 
of “American Idol.” 

Two decades later, 
the now world-famous 
singer from Fort Worth, 
Texas, said there are 
things more important 
than fortune and fame. “I 
don’t respond to money,” 
Clarkson said. “Pulling at 
my heartstrings, that’s a 
good way.”

Even though Clarkson 
has won Grammy 
Awards for her work and 

Star Talks Holidays 
and New Album on 
AFRS Radio Program
By Randy Martin, AFRS Public Affairs

When Christmas 
Comes Around

From Spotland Productions in Nashville, Air Force Tech. Sgt. 
Greg Cerny conducts a virtual interview with Kelly Clarkson 
in Los Angles for this year’s “Red, White and Air Force Blue 
Christmas” radio special. The program, produced by the Air 
Force Recruiting Service, will be made available to radio stations 
in the United States and the Armed Forces Network for airing 
during the holiday season. (U.S. Air Force photo/Dale Eckroth)
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sold millions of albums, 
during the show she 
spoke at length about 
teachers and parents 
who are devoted or as 
she said “invested” in 
educating children.

“I always lift up 
educators and I think 
that they are angels on 

this planet. You’ve got to lift up parents who are 
killing it at home, that are reading with their kids 
at night and really investing,” Clarkson said.    

While balancing her own singing career with 
raising two children and as a coach on a popular 
television show, Clarkson says she urges aspiring 
artists to work hard all the time. 

“This is going to be work all the way,” 
Clarkson said. I’m almost 40 years old and I’m still 
working my tail off.”

“Red, White and Air Force Blue Christmas” 
was not produced in 2020 due to limitations 
associated with COVID-19. “Red, White and Air 
Force Blue Christmas” will be available digitally 
to more than 2,000 radio stations across the U.S. as 
well as American Forces Network overseas. 

Air Force Tech. Sgt. Greg Cerny and Spotland Productions 
Engineer, Ben Holland, listen to tracks from a “Red, White and 
Air Force Blue Christmas” featuring Kelly Clarkson. The one-
hour holiday special, recorded in Nashville and Los Angeles, is 
produced by the Air Force Recruiting Service. It will be made 
available to radio stations in 
the United States as well as 
the American Forces Network 
for airing during the upcoming 
holiday season. (U.S. Air Force 
photo/Dale Eckroth)

Lt. Col. Alexei Kambalov, 
348th Recruiting Squadron 
commander, administered the 
oath of office to new 2nd Lts. 
Nevena Burza (left), the first 
civilian female selected 
for a U.S. Space Force 
officer position, and 
Reid Sabin who will be a 
combat systems officer 
in the U.S. Air Force. 
Kambalov administered 
the oath on Oct. 19, 
2021, at the Salt Lake 
City Military Entrance 
Processing Station, Salt Lake 
City, Utah.

348th RCS Oath of Office
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Recruiting challenging Airmen to design paint 
scheme for next Air Force-sponsored NASCAR

By AFRS Public Affairs

IIn a bit of a 
twist, Air Force 
Recruiting 
Service is 
asking Airmen 
to put on their 

creative hats to take 
a spin at designing 
the Air Force-themed 
paint scheme of the 
No. 43 Richard Petty 
Motorsports Chevrolet 
for the 2022 NASCAR 
season.

Airmen who think 
they have the talent 
to design the paint 
scheme have just a 
few rules to follow:  
The car has to be 
Air Force-themed, 
no profanity or 
trademarked content 
(besides the Air Force 
Symbol of course), the numbers on the car will be 
white, so no white designs, but roof number will be 
orange, and rules for use of the trademarked Air Force 
Symbol still have to be followed.

Otherwise, Airmen have nothing but artistic talent 
to consider when getting their design across the finish 
line.

“This car represents all Airmen, active, Guard 
and Reserve, so we want all Airmen to participate 
who think they have a winning design to showcase 
our Air Force,” said Master Sgt. Shawn Emmerling, 
AFRS national events liaison for Air Force Reserve. 
“We want Airmen to be a part of this great 14-year 
partnership we’ve had with Richard Petty Motorsports 
and the iconic No. 43 car. With 2022 being the 75th 

Anniversary of the Air Force, we want to see what our 
creative Airmen come up with.”

Airmen who think their talents will grab the 
checkered flag need to submit their design for the 
contest by Dec. 5, 2021, to Airman.43contest@gmail.
com.

The top three selections will compete to become 
the final design which will be featured on the car 
during three primary paint scheme races in the 2022 
race season—Talladega 1 on April 24, Road America 
on July 3, and Bristol 2, a night race, on Sept. 17. Past 
designs have honored the famed Tuskegee Airmen and 
their Red Tail aircraft, the iconic Flying Tigers shark’s 
teeth, as well as an Air Force Special Warfare scheme.

This car represents all Airmen, active, Guard and 
Reserve, so we want all Airmen to participate who think 
they have a winning design to showcase our Air Force.“



So in late September of that 
year, a film production team 
of 53 and more than a dozen 
people from AFRS, GSD&M 
and other Air Force members 
representing several career fields, 
converged on a bombing range 
near Cannon Air Force Base, New 
Mexico. Filming required three 
days and involved Security Forces 
and Special Warfare Airmen, 
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a commercial targeting special 
warfare recruitment.

“We were coming up with 
ideas to promote Special 
Warfare,” said Travis Waid, a 
writer and creative director for 
GSD&M. Waid’s employer is the 
Austin, Texas-based advertising 
agency for the U.S. Air Force. “We 
were also assigned with creating 
a new experiential tour to 
promote Special Warfare 
and it hit us. Instead of 
creating two separate 
things, what if they 
supported each other?”

When Air Force Recruiting 
Service deployed its “Activate: 
Special Warfare” mobile tour in 
April 2021, the four-dimensional 
virtual reality, experience-on-
wheels became the latest entry in 
an elite category of games.

Over the years, dozens of 
movies have made their way to 
becoming games in arcades and 
on portable devices. This genre 
includes commercial hits like 
Dune, a 1992-released game that 
is based on its namesake film.

Activate’s own story began 
in 2019 with the production of 

By Randy Martin, AFRS Public Affairs

How an Air Force Recruiting commercial became a How an Air Force Recruiting commercial became a 
popular VR gamepopular VR game
How an Air Force Recruiting commercial became a How an Air Force Recruiting commercial became a 
popular VR gamepopular VR game

A director (left) uses toys to plan an action sequence for the video 
production team while creating a Special Warfare commercial at a 
bombing range near Cannon Air Force Base, New Mexico, Sept. 23, 
2019. (Courtesy Photo)

Passersby examine a display case outside of Charlotte Motor Speedway in Conway, North Carolina, 
which featured tactical equipment similar to what Special Warfare Airmen might use. The display is 
part of the Air Force Recruiting Service’s Activate: Special Warfare mobile exhibit and gives guests a 
four- dimensional Air Force Special Warfare experience as depicted in an online Air Force commercial.



A-10C Thunderbolt 
II flies by as the 
video reaches its 
climax.

Two 
commercials from 
this production 
debuted in several 
variations on 

YouTube Jan. 5, 2020. They were 
later posted to other Air Force 
Recruiting social media platforms. 
One, titled “Calm and the Storm,” 
has exceeded 18 million views. The 
other, titled “Join the Fight,” has 
been seen more than 17 million 
times.

For AFRS, attention turned 
to developing Activate: Special 
Warfare, the game.

Work started on the VR 
mobile tour with an intended 
launch date sometime in 2020, 
Waid said. However, COVID-19 
struck in March and forced 
AFRS to wait until April 2021, for 
Activate’s inaugural tour.

Since its launch, people 
have flocked to Activate at 
venues such as NASCAR’s 
Fanzone outside Charlotte Motor 
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pilots, tactical wheeled vehicles, 
helicopters and airplanes from 
bases throughout the U.S.

For the commercial to look 
more realistic the production 
company turned to Hollywood 
for delivery of movie-ready 
weapons.

“We couldn’t use the SF and 
SW Airmen’s weapons because 
they had red tips. So, we relied 
on a prop house that we found in 
Los Angeles,” Waid said.

In the final commercial, 
action-packed sequences show 
Airmen in a gunfight with an 
enemy force outside a walled 
compound. Viewers see a 
medevac while pyrotechnics 
create blast clouds with smoke 
enveloping a line of sand-colored 
vehicles on a desert road. An 

Speedway, in Conway, North 
Carolina, Oct. 9 – 10.

There, among tents and 
trailers reminiscent of a traveling 

carnival, Activate 
was positioned 
on high ground 
where throngs 
of fans ambled 
about on a quest 
for souvenirs, free 
merchandise, food 
and pre-NASCAR 
race entertainment. 
Activate’s shining, 
black paneled 
trailer featured 
graphics to attract 
visitors from great 
distances.

Contracted 
attendants called 

“brand ambassadors” beckoned 
passersby to try their skills at no 
cost. The only condition being a 
minimum age requirement of 
13 or older and registration on a 
tablet computer. Next came the 
anxious wait to enter the gaming 
booth along with other guests.

“The VR game is a real-life 
version of the commercial video 
and what connects them really 
is the story of how SW operators 
are able to remain calm under 
extreme pressure while engaging 
the enemy, calling in air strikes 
and rescuing others,” Waid said.

Once inside each player dons 
a vest and VR goggles, takes hold 
of a device that replicates a gun, 
and enters the scenario as one of 
the Airmen in the beleaguered 
convoy from the commercial.

Because participants wear 
special VR headsets and vests 
they hear everything in surround 
sound and they sense impacts on 

A guest with virtual reality goggles and a replicated gun gets a four-dimensional 
Air Force Special Warfare experience at the Fanzone on Oct. 9, 2021, outside 
of Charlotte Motor Speedway in Conway, North Carolina. Activate’s scenario is 
taken from an online Air Force commercial.

Graphics, like the ones seen on this computer monitor, por-
tray a battle inside Air Force Recruiting Service’s Activate: 
Special Warfare mobile exhibit. 
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Air Force recruiters were 
standing close by and greeted 
people. They talked to potential 
applicants about experiences 
and opportunities. Some 
visitors examined an all-terrain 
vehicle that was parked out 
front alongside a display case 
featuring gear like that used 
by Airmen in the film. The 
equipment leant a tactile 
experience to the VR one.

“The case and ATV are 
pretty effective in terms of 
generating interest and questions 
for recruiters who can step in 
and have a conversation with 
a lead or influencer,” said Tech. 
Sgt. Amos Parker, a recruiter for 
the 337th Recruiting Squadron 
at Shaw AFB in Sumter, South 
Carolina. “With most of the 
population under the impression 
that the Air Force only flies 
jets, it’s really eye opening 
to influencers and potential 
applicants.”

In 2021, the experiential tour 
went to 23 events in 15 states and 
had over 12,000 people sign up 
to go through.

“Of those who signed up, 
5,282 opted in to learn more and 
1,453 turned into actual leads, 
which are all great percentages. 
Considering that the pandemic 
kept a lot of people home in 
2021, those numbers are expected 
to increase as life begins to return 
to normal and more people come 
out,” said Maj. Jason Wyche, 
chief of national events branch, 
strategic marketing division, for 
AFRS.

Activate: Special Warfare is 
set to be part of AFRS’s mobile 
tours for at least five years.

An Air Force Recruiting brand ambassador at the Fanzone 
Oct. 9, 2021, outside of Charlotte Motor Speedway in 
Conway, North Carolina, assists a visitor to the Air Force 
Recruiting Service’s Activate Special Warfare mobile 
exhibit. Virtual reality goggles are one of the tools that give 
Activate’s guests a four dimensional Air Force Special 
Warfare experience as depicted in an online Air Force 
commercial.

Recruiters from 332nd 
Recruiting Squadron’s F 
Flight and members of 

the Rome High School Air Force 
junior ROTC attended the Wings 
Over North Georgia Air Show at 
Richard B. Russell Airport, Rome, 
Georgia, Oct. 30-31, 2021.

WINGS OVER NORTH GEORGIA AIR SHOWWINGS OVER NORTH GEORGIA AIR SHOW

their over garments. Designers 
also engineered booths to 
generate hot air bursts and wind 
effects synched with explosions 
and landing of a helicopter for a 
full four-dimensional experience.

“Best game ever,” one 
woman said as she exited 
Activate.
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The 330th Recruiting Squadron participated 
in the California Capital Airshow Sept. 24-26, 
2021, in Mather, California. Local Air Force 
Special Warfare recruiter, Tech. Sgt. Michelle 
Guerrero, teamed up with her enlisted accessions 
counterparts and had an explosive ordnance 
disposal demonstration from a unit out of 
Travis Air Force Base along with a Delayed Entry 
Program swear-in. Maj. Ryan Yingling, a U.S. Air 
Force Thunderbirds pilot, swore in the newest 
members of the DEP. 

Tech. Sgt. Michelle Guerrero (right), and her 
enlisted accessions counterparts, stand in front 
of the 330th RCS Ford Raptor at the California 
Capital Airshow.

Tech. Sgt. Michelle Guerrero demonstrates 
an exercise while wearing an Explosive Ordnance 
Disposal bomb suit.

Technicians from Travis demonstrate a robot 
for a young spectator. 

Maj. Ryan Yingling, a U.S. Air Force 
Thunderbirds pilot, swore in the newest members 
of the Delayed Entry Program at the California 
Capital Airshow.
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Lt. Col. Patrisha Knight, 
347th Recruiting Squadron 
commander, and several 
squadron members led 

the color guard team during 
a Milwaukee Brewers playoff 
game inside American Family 
Field Oct. 8, 2021, in Milwaukee, 
Wisconsin. From left to right is 
Staff Sgt. Jacob Gerdts, Master 
Sgt. Austin Weeks, Staff Sgt. 
James Marquardt, Lt. Col. Knight, 
and Staff Sgt. Adam Coleman.

Members of the 347th 
and 330th Recruiting 
Squadrons took part in 
the Salute to Service 
flag football tournament 

outside Lambeau Field Oct. 9, 2021, 
in Green Bay, Wisconsin. The team 
took 3rd place overall and raised 
$500 for their respective booster 
clubs.  Back Row - from left to right, 
Master Sgt. Adam Winston, Tech. 
Sgt. Austin Hollingshead, Staff Sgt. 
James Marquardt, Tech. Sgt. Chuck 
Younts, Master Sgt. Matthew Fabella, 
Staff Sgt. Jonathon Recce, Master 
Sgt. Austin Weeks. Front Row - from 
left to right, Staff Sgt. Brandin Cobb, 
Tech. Sgt. Lee  Ciokiewicz, Tech. Sgt. 
Richard Walkowiak, Staff Sgt. Jacob 
Gerdts, Master Sgt. Terry Smith, Tech. 
Sgt. Jeffery Hart.

347th & 330th RCS

347th RCS
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I can think of no better quote that captures the 
reality of life than the one below.

 “I have seen in our mortal life, summer 
and winter, prosperity and adversity.  Do 
not expect, dear [friends], while you are in 

this world, always to dwell among the lilies and 
roses of prosperity.  Summer will come, and you 
will be wise to make hay while the sun shines by 
using all opportunities for usefulness; but look for 
winter.” – Charles Haddon Spurgeon

There are times when everything is right and 
good like when the DEPper you were concerned 
about shipped off with no issues, that recruiting 
event provided solid leads, your applicant cleared 
at MEPS (it really does happen), or a team goal 
was made early. Even on a more personal level 
you feel it when the relationship is healthy, the 
family is adjusting well, the minivan is running 
and your life can be summed up with a single 
word: satisfied.  We all know how to handle the 
good times. Work hard to maintain a summer 
season and enjoy it while it lasts. Indeed, summer 
is the best analogy for those good times.  

But winter times are just as inevitable. We 
experience winter when, despite our best efforts, 

recruiting may not be as fruitful. We experience 
it when the depression and anxiety get the better 
of us, when there are financial issues, when the 
marriage struggles, or when illness comes. The 
problem is not that those times come, because 
they will, but when we have no strategy for how 
to persevere through it. It is a common thing to 
believe that we are alone when we go through 
adversity. Adversity is like a blizzard that makes it 
difficult to see the multitude of support around us. 

I am not ashamed to say that I have a chaplain 
to speak with when I go through adverse 
times.  Certainly, chaplains need chaplains too! 
And chaplains are not the only ones available 
to provide support. Military and Family Life 
Counseling (MFLC) is available through Military 
OneSource via their toll-free number, (800) 342-
9647. Check out https://www.recruiting.af.mil/
Family-and-Readiness/ for a comprehensive list 
of resources. Finally, you can always reach out to 
your Wingman.

I pray that you will discover that winter 
becomes a little more bearable when you have a 
team of support around you.

Persevere, for your summer is coming!

Chaplain’s CornerChaplain’s Corner

By Chaplain Capt. Rich Blanchette, AFRS

Chaplain’s Corner
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A pair of former Afghan translators, 
who are now Air Force Reserve 
Citizen Airmen, are assisting 
evacuees from Afghanistan settle 
into their new lives in the United 
States.

Senior Airman Kalimullah Ghorbandi joined 
the Air Force Reserve in 2016 and is assigned to 
the 349th Air Mobility Wing, Travis Air Force Base, 
California. Airman 1st Class Ahmed Sofizada, joined 
in 2018 and is assigned to the 38th Intelligence 
Squadron, Beale Air Force Base, California.

Both are temporarily assigned to Holloman 
Air Force Base, New Mexico, to support Operation 
Allies Welcome – the Department of Homeland 
Security-led effort to support vulnerable Afghans 
as they safely resettle in the United States.

These Airmen have unique 
stories and their background 
puts them in a unique 
position to offer advice and 
encouragement to the 
thousands of refugees 
starting their lives anew.

To escape the 
Taliban, Ghorbandi’s 
family began the 
immigration 
process to the 
United States 
in 2000.

“I’m originally from Afghanistan in the Parwan 
Province,” Ghorbandi said.

“I was eight years old when I moved to the 
U.S. and it was about a three-to-four-year process. 
We were supposed to come in 2001, but after the 
terrorist attacks on 9/11, it got pushed back to 
2004.”

“When I came to the U.S., I knew very little 
English – just the basics. I spent about a year and 
a half in English as a second language class. It took 
me a good two years to be fully conversational.”

Sofizada’s journey to America began a little 
differently. In 2001, the Taliban controlled most 
of Afghanistan, which forced Sofizada and his 
family to flee their home in Kabul when he was a 
teenager.

“We heard on the radio that the Taliban were 
taking Kabul City,” he said.

“We got onto a bus, and it was really 
overloaded. It was around midnight that we 
started moving towards the Panjshir Valley. 
There was a big convoy of people – civilians 
just getting in their vehicles and trying to 
run away before the Taliban got to Kabul. I 
remember looking out the window, and, as 
far as I could see, there were lights coming 
in behind us and going towards the 
northern part of Afghanistan just to run 
away from the Taliban.”

After arriving in the Panjshir Valley, 
which fell under the control of the 
United Islamic National Front for the 
Salvation of Afghanistan, he had to 
adjust to life during the reign of the 
Taliban.

“There were some days 
where you would go without 
food, and just try to find 

Afghan translators join the Air 
Force Reserve, assist evacuees

By AFRC Public Affairs
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something like an apple or a mulberry,” Sofizada 
said. “The supply routes were blocked off by the 
Taliban. If you were lucky, you would have bread.”

Sofizada and his family stayed in the Panjshir 
Valley until the occupation was over. They then 
returned to their home. Sofizada would later learn 
English and help U.S. forces in Afghanistan as a 
translator and linguist.

“Those guys are really brave, and they were 
willing to sacrifice everything to keep our family 
safe,” Sofizada said. “That’s what I learned from the 
Green Berets – to be selfless, always do the right 
thing and put your life on the line for others.

“It took me a while to earn their trust, because 
they were in a foreign country. Once I earned it, 
I felt like I was part of a brotherhood. I never felt 
they looked down on me, and I was treated like a 
soldier.”

Sofizada immigrated to San Francisco in June 
2009.

“I thought that since the U.S. has given me a 
new life and I really enjoy living here, it would be a 
good idea to serve and actually wear the uniform,” 
he said.

Both said the selfless service of the American 
forces in Afghanistan inspired them to 
enlist.

The Airmen said they were excited to serve 
at Holloman and ease the transition of Afghan 
evacuees into their temporary home on base, 
dubbed Aman Omid Village.

“I get a lot of gratification from helping out 
people who I know are in the same situation I 
was in,” Ghorbandi said. “It’s just been amazing 
seeing their faces and seeing the kids who are now 
getting a chance – especially since a lot of these 
kids are the age I was when I first came here.”

Sofizada had the unique opportunity to 
welcome his own family to Aman Omid Village. 
His four brothers, two sisters and parents came 
through the village.

“I’m really happy that they’re here and safe with 
me,” he said.

“Talking with the kids has been the best 
experience for me,” Ghorbandi said. “You see the 
light and the hope in their eyes, and it makes 
you think about how much suffering they must 
have gone through. They will still go through a 
lot of obstacles in their lives, but as long as they 
keep that hope, I know they’ll have a chance in 
this country.”   (U.S. Army Pfc. Anthony Sanchez 
contributed to this report)
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An F.E. Warren 90th Civil Engineer Squadron 
Explosive Ordnance Disposal team received the 
first Air Force Global Strike Command Ernest 

McFeron Trophy for exceptional performance in the 
third annual Explosive Ordnance Disposal Team of the 
Year competition at Dyess Air Force Base, Texas, Oct. 
22, 2021.

During the competition, EOD members were 
tested on various mission sets 
that focused on conventional 
munitions, improvised explosive 
devices, countering weapons of 
mass destruction, unexploded 
explosive ordnance recovery 
operations, irregular warfare, 
physical fitness assessments and 
EOD specific tools.

Throughout the competition, 
each team was graded on how 
they could safely complete each task and their speed 
and proficiency during each assignment. Once all of 
the tasks were finished, the team with the best overall 
score won.

“It’s definitely an honor and a surprise to win this 
competition,” said Staff Sgt. Jacob Haneline, 90th CES 
EOD team leader. “Competitions like this help validate 
our training and show that we are on the right track 
in bettering ourselves. Having the award named after 
a fallen EOD member is great to recognize and honor 
one of our former members.”

The AFGSC EOD competition award was named 
after Capt. Ernest McFeron, a former EOD technician, 
who died while serving in the Air Force. Ernest also 
founded the EOD flight at Minot AFB, North Dakota.

During his time in the military, he served in the 
Vietnam War. On May 16, 1965, in Bien Hoa, Vietnam, 
crews prepared aircraft for weekend missions. As a 

B-57 Canberra taxied through the parking area and 
one of its 500-pound bombs exploded. The explosion 
led to a chain reaction of other explosions.

This incident led to 27 service members dying 
and more than 100 wounded. Ernest was one of the 
service members who died.

Having the award named after a fallen EOD 
technician allows members of the AFGSC EOD flights 

to continue to remember and 
honor their fellow comrades’ 
contributions and sacrifices.

“We have a very small career 
field and consider ourselves to 
be an extended family, so being 
able to trace our family roots all 
the way back to people like Capt. 
McFeron is an opportunity for us 
to remember people like him,” 
said Master Sgt. Michael Ault, 

7th CES EOD logistics flight section chief. “We have 
put a lot of focus on the recent wars in the Middle 
East recently, so it’s nice to return to our beginning 
and recognize a member who has helped lay the 
groundwork for our career field.”

McFeron’s son, grandson, and great grandson were 
present and took part in the ceremony.
“It’s a huge honor for me and my family to have the 
award be named after my grandfather,” said Tech. Sgt. 
Chase McFeron, a 330th Recruiting Squadron special 
warfare recruiter, EOD craftsman by trade and Ernest’s 
grandson. “There are several legacy families in our 
career field and it goes even further into the whole 
family aspect that EOD is with how close knit we are 
as a group. Awards like this allow my grandfather’s 
memory to live on forever as we honor those who 
came before us and played a significant role in the 
history of Global Strike Command.”

330th Recruiting 
Squadron Member 
Participates In 
Award Presentation 
That Honors 
Grandfather
By Staff Sgt. David Owsianka, 7th Bomb Wing Public Affairs

“It’s a huge honor for me 
and my family to have 
the award be named 
after my grandfather.

Tech. Sgt. Chase McFeron,
330th Recruiting Squadron special warfare recruiter
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Members of the 364th 
Recruiting Squadron’s 
Vacaville and Fairfield Delayed 
Entry Program visited active 
duty Airmen from Travis 
Air Force Base, California, 
Nov. 3, 2021. The in-person 
and hands-on experience 
included security forces, 
aircrew flight equipment, air 
field management, weather 
and services. The day 
concluded with a 14-member 
panel which included career 
briefings from linguists, 
search, evasion, resistance 
and escape specialists, aircraft 
maintenance and loadmasters, 
flight engineers and more. 
Staff Sgt. Ciara Worthen, 
364th RCS’s newest recruiter, 
coordinated the event for the 
DEP members who will one 
day join the U.S. Air Force.

M
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T
ech. Sgt. Michael Lunsford, 
an Air Force recruiter 
with the 369th Recruiting 
Squadron, Phillipines, (top 
photo, third from right) 

visited Palau, an archipelago 1,550 
miles east of Philippines at the end 
of September. He was accompanied 
by Army, Navy, Marine and Coast 
Guard recruiters. The group’s mission 
was to get the word out about the 
military and reestablish recruiting 
relations with local high schools and 
colleges on the island. They spoke 
with media outlets and conducted a 
Facebook livestream and met with 
the deployed Andersen Air Force 
Base Civil Action Team to discuss 
an ongoing project. The recruiting 
team also set up an Armed Services 
Vocational Aptitude Battery study 
class that will be held with the local 
community to help applicants study 
and prepare to become qualified for 
military service.
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