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ON THE COVER

Air Force Chief of Staff Gen. CQ Brown,   
Jr., addresses a televised and in-person 
audience including 23 future Airmen 
who stood in a formation for their Oath 
of Enlistment ceremony on Victory Lane 
inside the Road America race course 
near Elkhart Lake, Wisconsin, July 3, 
2022.

FROM THE EDITOR 

Welcome to July! 

July represents the beginning of  our final quarter for fiscal 2022. It’s the proverbial final stretch in what’s 
been the toughest year for recruiting in more than two decades. Here at the headquarters we know this 
team isn’t ready to throw in the towel just yet. There’s still gas in the tank and, as Yogi Berra once said, 
“It ain’t over till it’s over.” The sports metaphors could go on until overtime.

Fittingly, you will see several sports themed stories in this edition of  the Behind the Badge. 

Check out the story about the Air Force Chief  of  Staff ’s visit with recruiters and future Airmen during 
a national recruiting asset activation at the Road America NASCAR race in Wisconsin, where fans were 
able to see the Petty GMS No. 43 all decked out in Air Force branding for this primary paint scheme 
race. 

Not a NASCAR race but elsewhere in the “Badger State,” we have the story of  an Airman who leveraged 
the We Are All Recruiters program to talk to people in his home town about Air Force opportunities 
while participating in a motorsport he’s enjoyed for decades. You’ll also read about the Air National 
Guard’s newest sponsorship, the Ultimate Fighting Championship. 

In this edition you’ll get to read several contributions from recruiters who were involved in sporting 
events as part of  their local marketing effort. You will also want to read the article about the 
Commander’s Cup Challenge and the clever incentives our team is vying for in the race to the fiscal 2022 
goal. 

As you can see, we love telling your story in the BTB. It helps you connect with your colleagues around 
the world and share ideas that might help others. Keep your stories and pictures coming! 

Send us your high resolution photos with: who, what, when where, why, and how so that we can tell your 
story. 

In closing, stay safe and lean on your wingmen. There’s about 81 days left in fiscal 2022. We’ve got this! 

Thank you and please enjoy the BTB. We will see you in August!

Helpful Hints on How to Save Images:

We love showcasing Recruiters in Action ... keep your photos coming!

When using a cell phone: 

1. Use gridlines. They help balance your shot. Turning on gridlines will place 
lines on your screen based on the rule of thirds. 

2. Get Closer. Lose the filters. Clean the lens and turn off the flash. 

3. Try taking pictures from weird angles. This can result in some of the most 
memorable photos. It’s all about seeing things from a different perspective! 

4. Turn your phone on its side. The web is a horizontal medium. 

5. Visit: digitalbrandinginstitue.com/take-awesome-picturesphone/ for more 
tips. 

6. If you have any questions, please don’t hesitate to contact us at: afrshqpa@
us.af.mil
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Air Force continues anniversary celebration at NASCAR race
By Randy Martin, AFRS Public 
Affairs

JOINT BASE SAN ANTONIO-
RANDOLPH, Texas -- The Air 
Force continued its yearlong 75th 
anniversary celebration with a four-
star presence in a scenic Midwestern 
community that boasts a rich racing 
history. The service’s highest 
ranking commissioned officer joined 
recruiters and future Airmen when Air 
Force Recruiting Service showcased 
its Petty GMS sponsorship during the 
Kwik Trip 250 NASCAR Cup Series 
race at Road America near Elkhart 
Lake, Wisconsin.

“We have a great relationship with 
NASCAR,” said Air Force Chief of 
Staff, Gen. CQ Brown, Jr.

AFRS positioned a national 
advertising asset called “The Hangar” 
from July 1-3, 2022, inside the 4.08 
mile racing circuit on a small part 
of more than 600 acres featuring 
lush rolling hills, maple trees and 
campsites. During the first two days 
fans drew close to the exhibit which 
featured an F-16 Fighting Falcon 
replica and three stations inside an 
imitation hangar where guests could 
try being a boom operator during an 
inflight refueling mission or change 
an aircraft tire and operate tools like 
an Air Force mechanic. 

It is part of national marketing 
strategy that was designed in Texas 
by AFRS. 

“The Air Force engages in 
experiential marketing and 
sponsorships to raise public 
awareness and help the Air Force 
Recruiting Service meet its mission 
to inspire, engage and recruit 
the brightest, most competitive 
candidates, with an emphasis on 

Air Force Chief of Staff Gen. CQ Brown, Jr., talks with 347th Recruiting Squadron recruiters inside a 
national recruiting asset called “The Hangar,” at the Road America race course near Elkhart Lake, 
Wisconsin, July 3, 2022. During his visit, Brown met with future Airmen, their loved ones, and other 
visitors and discussed careers in the Air Force. Later he participated in other NASCAR Cup Series race 
day activities.

careers in science, technology, 
engineering and math,” said Lt. Col. 
Jason Wyche, AFRS’s recent chief 
of National Events, at Joint Base San 
Antonio-Randolph during a visit to 
Road America on race day. 

Wyche said that motorsports venues 
are logical places for recruiters to 
meet people who may be inclined to 
serve the nation and work in technical 
careers. Senior Air Force leaders 
agree.

“In NASCAR, you see technology, 
teamwork and competition come 
together and that’s the same thing that 
happens in the Air Force,” Brown 
said. He got a firsthand look at the 
course during a pace car ride with 
Air Force driver, Erik Jones, shortly 
before the Kwik Trip 250.

The 2022 event at Road America 
was just the second NASCAR Cup 
Series race in the course’s 65 years 
as a motorsports mecca for fans in 
Wisconsin and beyond. Among them 
was a future Airman with an open 

mechanic enlistment contract from 
a village of about 1,500 people one 
hour north of Road America on Lake 
Michigan.

“I’m joining the Air Force because 
I want to go out into the world and 
meet new people,” said Caitlyn 
Ruttner, 17, from Mishicot, 
Wisconsin. 

Although from Wisconsin, it was 
her first time at Road America. She 
recalled her childhood and her father 
sharing his love of NASCAR and him 
giving her toy cars to play with. 

“Mom and dad are proud of me for 
joining the Air Force and a little 
anxious but that’s to be expected,” 
she said.

The opportunity to meet the Air 
Force’s top leader was a real and 
unexpected treat for Ruttner. 

“It’s an honor and I’m shocked that 

(Continued on Page 3)
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Air Force Chief of Staff Gen. CQ Brown, Jr., shakes hands with Caitlyn Ruttner, 17, from Mishicot, 
Wisconsin July 3, 2022, at Road America, near Elkhart Lake, Wisconsin, inside an Air Force national 
recruiting asset called “The Hangar.” Ruttner was among 23 other future Airmen who participated in an 
Oath of Enlistment ceremony with Brown during the opening ceremony for the Kwik Trip 250 Cup Series 
Race. Brown participated in other race day activities including driver introductions, honors to the nation 
which featured a C-17 Globemaster III flyover, and he got an up close view of pit crew and racing team 
operations.

I get to meet someone like the Chief 
of Staff,” Ruttner said. She was one 
of 23 future Airmen who recited the 
Oath of Enlistment during a pre-race 
ceremony at Road America’s Victory 
Lane. Their ceremony was seen by 
a national television audience and 
thousands of people on hand for the 
race.

Brown provided his perspectives 
after spending time with some 
of the enlistees and their family 
members who observed a loved one’s 
meaningful life experience in person.

“This year we’re celebrating the 75th 
anniversary of our United States Air 
Force and when you think about our 
mission to fly, fight and win, anytime 
and anywhere, we can only do that 
because of the great recruiters and 
Airmen we have here today,” Brown 
said.

One of those recruiters was optimistic 

about accomplishing his fiscal 
2022 goal for active duty Air Force 
accessions.

“I guarantee that we’ll make our 
station, flight and squadron goal,” 
said Staff Sgt. Artice Melvin, an 
enlisted accessions recruiter for 
the 347th Recruiting Squadron, 
who works at a recruiting office in 
Sheboygan, Wisconsin. The region 
he is responsible for is 49,000 square 
miles. 

“This isn’t the easiest area to recruit 
in because we don’t have an active 
duty Air Force base,” said Lt. Col. 
Patrisha Knight, a Space Force 
officer and 347th RCS commander. 
“Sometimes our recruiters are the 
only Airmen that civilians in this 
community have ever seen. These 
national assets are a huge part of our 
recruiting effort. When AFRS and 
these national assets come to our 
backyard, it’s invaluable.”

AFRS leaders have acknowledged 
that 2022 has been a difficult 
recruiting year with myriad factors 
leading to “headwinds” that could 
hinder accomplishment of the Air 
Force’s overall goal and that of the 
rest of the Department of Defense. 
Their motto has been “presence, 
presence, presence” because DOD 
reports show there is a declining 
propensity to join that could 
be related to the fact not many 
American’s get to see the military 
up close, know a military member or 
have seen a military base. 

“The Air Force needs roughly 
40,000 recruits to fill careers in the 
active duty, Air Force Reserve and 
Air National Guard components, 
as engine mechanics, avionics 
specialists, electronics systems 
maintainers, crew chiefs, etc. -- 
careers for mechanically inclined 
youth who like to tinker with 
engines,” Wyche said.

Wyche accompanied Brown to 
Road America’s starting line. A 
straightaway lined with towers, 
smelling of fuel exhaust quieted one 
last time for a ceremony to honor the 
American flag with the singing of 
America’s National Anthem.

An Air Force C-17 Globemaster 
III turned to and approached Road 
America above the line of racecars 
awaiting their instructions to start 
engines. 

Flying 1,000 feet above, the C-17’s 
four Pratt & Whitney F117-PW-100 
turbofan engines capable of 40,440 
pounds of thrust were audible to 
spectators awaiting the road race’s 
start. The flyover was one more 
reminder that the Air Force “owns the 
sky,” as they say in a recent 

(Continued on Page 4)
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commercial that aired in movie 
theaters in June.

“There’s no mistaking the similarities 
between the kind of teamwork that 
goes on in NASCAR and what goes 
on inside an Air Force aircraft,” said 
Capt. Joseph Carl, 27, from Stockton, 
California, piloting the C-17 which is 
based at Joint Base Lewis McChord, 
Washington. “Our jets are louder 
though,” Carl bragged.

Carl said that as a child, he watched 

car races with his father. After high 
school graduation he attended the Air 
Force Academy in Colorado 
Springs, Colorado. 

“We take our pit crew everywhere 
we go and we wouldn’t be successful 
without that team of technical experts 
including maintainers, crew chiefs 
and loadmasters,” Carl said.

Carl and nine Airmen involved in the 
race day flyover mission toured Road 
America before the race. Several had 

been involved in the evacuation of 
thousands of people from Afghanistan 
in 2021. “It was rewarding to help, 
not just Americans, but also the 
people from Afghanistan,” said 
Senior Airman Matthew Alexander, 
24, a flight control specialist, from 
Bellington, Massachusetts.

“I’m proud to have been a part of that 
mission,” Alexander said. 

At Road America NASCAR fans 
greeted and thanked several of the 
Airmen for serving.

“It’s surreal to think that I’m taking 
part in a flyover for a nationally 
televised sporting event on 
Independence Day weekend,” said 
Senior Airman Robert Jorden, 22, 
a loadmaster and Houston native. 
“We’re grateful for the support of the 
American people.”

On pit road the Petty GMS team 
readied a specially painted car bearing 
Air Force 75th anniversary stickers 
on each rear quarter panel. The Air 
Force-sponsored No. 43 Chevrolet 
Camaro’s engine roared as its team of 
mechanics and crew chiefs prepared 
to compete. 

“It was great to have General Brown 
with us today at Road America,” 
Jones, the driver of the No. 43, said. 
“We have such a unique opportunity 
with our Air Force partnership with 
how we can activate and bring 
awareness for all they do and to 
have General Brown come to a race, 
give him a pace car ride and spend 
time with him was pretty special and 
something I’ll always remember. 
What the Air Force represents is so 
important and I’m thankful for the 
opportunity to represent them and 
help celebrate their 75th anniversary
this year with a special decal on our 
No. 43 Chevy.”   

BMT graduation restarts tradition, returns to parade field

More than 600 Airmen assigned to the 433rd 
Training Squadron graduated from Basic 
Military Training at Joint Base San Antonio-
Lackland, Texas, June 8-9 2022, and it 
marked the return of two-day graduation 
events to the JBSA-Lackland Parade Field 
since March 2020. Maj. Gen. Michele 
Edmondson, 2nd Air Force commander, 
reviewed the ceremony.

By C Arce, 37th Training Wing 
Public Affairs

JOINT BASE SAN ANTONIO-
LACKLAND, Texas – Over 670 
Airmen, as well as their military 
training instructors, restarted a basic 
military training graduation tradition 
June 9. For the first time in 825 days, 
graduation returned to the Joint Base 
San Antonio-Lackland Parade Field.
Due to the COVID-19 pandemic, 
graduation events were held at the 

(Continued on Page 16)
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Air Force Chief of Staff Gen. CQ Brown, Jr., (left) posed for a photo in front of  the Air 
Force-sponsored Chevrolet Camaro with driver Erik Jones of Petty GMS Motorsports near the 
Kwik Trip 250 NASCAR Cup Series finish line on the Road America course at Elkhart Lake, 
Wisconsin, July 3, 2022.



Off-road racer Aims High in Pro-Am, uses WEAR to compete
By Chrissy Cuttita, AFRS Public 
Affairs

JOINT BASE SAN ANTONIO-
RANDOLPH, Texas -- A small town 
farmer who’s been riding dirt bikes 
since he was in diapers is now racing 
in utility task vehicles and seeing the 
world with the Air Force.  

Staff Sgt. Josiah Opsahl started 
racing in Pro-Am motocross while 

started the ball rolling.” 

His first assignment, in the career 
field of ground transportation, took 
him across the world to Spangdahlem 
Air Base, Germany. 

“After a year over there, I married my 
high school sweetheart of three plus 
years,” he said. “We moved to Royal 
Air Force Lakenheath, England, for 
another four years and then finally 

attending high school in Luxemburg, 
Wisconsin, about 30 minutes east of 
Green Bay. Although he joined the 
Air Force soon after in 2014, it didn’t 
stop him from getting back on the 
track as often as he could.

“I attended a community college 
while still working on the farm 
when I realized that I couldn’t afford 
schooling without taking big school 
loans,” he said. “I talked to some 
family friends, and they all said that 
the Air Force was the best branch. I 
got in contact with the recruiter and 

arrived in Offutt Air Force Base, 
Nebraska, in October of 2021.”

When the couple returned to the 
states, Opsahl had the opportunity to 
take his father’s seat in Championship 
Off-Road. In order to have the needed 
time off to race, he’s been using a 
permissive temporary duty status 
program where he can have fun in 
the mud while helping Air Force 
recruiters.  The program is called 
WEAR--We Are All Recruiters.

“I’ve already done the WEAR 

Staff Sgt. Josiah Opsahl rides off-road in his Air Force-inspired wrapped utility task vehicle during his first 
race in the Amsoil Championship the first week of June 2022 at the Antigo Lions Roaring Raceway in 
Wisconsin near his hometown. He has five more races in the summer series and plans to use a permissive 
temporary duty status program called We Are All Recruiters to support recruiting efforts at every race. 
According to Air Force Recruiting Service guidelines, a WEAR event is an event where the interaction of Air 
Force personnel educates and increases public awareness of the Air Force and could potentially provide 
numerous leads for recruiters.

program for one race weekend and it 
was an absolute blast,” said Opsahl. 
“I participated in the big parade where 
everyone takes their race vehicles 
down the streets and then we all park 
in the middle of Main Street. I had 
at least 20 people sit in my truck and 
that gave me the opportunity to ‘get 
my foot in their door’ and talk about 
the Air Force in a non-threatening, no 
pressure environment.”

Recruiters said teaming up with 
Opsahl was vital for their recruiting 
effort. 

“While he was participating in the 
WEAR program, he was able to 
continue his personal hobby of racing, 
as well as speaking with potential 
applicants who may be interested in 
a career in the U. S. Air Force,” said 
Master Sgt. Matthew Fabela, 347th 
Recruiting Squadron. “He was able 
to spend time with the recruiters at 
our designated booth and speak with 
numerous spectators of all ages. He 
shared his story about the Air Force, 
as well as explaining the ability 
to still follow his extracurricular 
activities, while still being active 
duty.”

According to Air Force Recruiting 
Service guidelines, a WEAR event 
is an event where the interaction of 
Air Force personnel educates and 
increases public awareness of the Air 
Force and could potentially provide 
numerous leads for recruiters.

In Opsahl’s case, it was even better 
that the Air Force could bring a 
hometown hero to the racing crowd.

 “It was cool that folks were much 
more relaxed talking to me because 
I’m a ‘local boy’ who is a racer and 

(Continued on Page 6)
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Off-road 
(Continued from Page 5)
not a recruiter,” Opsahl said. “People 
saw me sharing stories about my time 
with other older generations and that 
got them to come closer and pretend 
like they weren’t eavesdropping, 
but it at least planted more seeds in 
them.”

The professional UTV racer 
understood his audience and a 
personal connection to them.  This 
also helped him help recruiters with 
engaging the crowd.

“I got to help teach the recruiters a 
bit about the Wisconsin culture and 
how it’s different than the rest of the 
U.S.,” said Opsahl.  “In Wisconsin 
culture, it’s generally family members 
that will push for their kids to join 
the military, and if the parents or 
grandparents are not on-board with 

the Air Force, there will be a 0% 
chance that the kid will even look 
at the Air Force as an option. I got 
fathers of the Army and Marines to 
agree that maybe the Air Force would 
be better for their daughters than 
other branches.”

Opsahl hopes his insight on his 
experience growing up in the area 
helped recruiters think of the parents 
and grandparents as key influencers. 
Meanwhile, he hopes he can stand 
out even more as an Airman if he can 
make a custom race suit.

“I think if we can tap into that market, 
it’ll help show people that U.S. 
military members are just regular 
people and talking to a recruiter isn’t 
an end all to be all, as in they are 
under no obligation to join,” he said.

Once the crowd discovered which 
uniformed member was their local 
racer, Opsahl said autograph sessions 

ramped up.  He said the sessions get 
“crazy amounts of people and the 
lines are super long.” 
His fame also garnered him a chance 
to be in a commercial with the Champ 
Off-Road series, and they expressed 
interest in doing another one.
 
“It’s only been one race weekend 
and I’m already in love with the 
WEAR program,” said Opsahl. “The 
amount of support that the Recruiting 
Squadron and the Air Force have 
given me has blown me away and I 
will be forever grateful.”

“Talking to all the people, hearing 
their stories, joking around with 
them, enlightening a ton of folks, 
that’s all just been the best time for 
me. The Air Force has been great 
to me, and I’m glad that I’m able to 
give something back,” he said. “I saw 
several of those people later in the 
week at the Air Force stand talking to 
the recruiters so that was awesome.”

330th Recruiting Squadron

Tech. Sgt. Randall Forsythe (left), a Special Warfare recruiter in Hartford, Connecticut, with 330th Recruiting Squadron, presents a certificate of appreciation 
to John Dziza, Sr., the owner of Ground Zero Airsoft Field in Wolcott, Connecticut, May 15, 2022. Forsythe and his recruiter assistant, Airman 1st Class Graham 
Eyres, an Explosive Ordnance Disposal technician, got 10 leads and met two new influencers at a booth they operated that day during an airsoft match 
involving 150 competitors. Airsoft is a team game that allows players to employ mock weapons to tag opponents with projectiles.
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Master Sgt. Leo Knight-Inglesby, an Enlisted Accessions recruiter with C Flight, 311th Recruiting Squadron, presents Todd Badger with an 
Air Force Recruiting Service Salutes Award at the YMCA in Muncy, Pennsylvania, May 2, 2022. Badger is the River Valley Regional YMCA 
Eastern Lycoming Branch executive director. Badger, an Air Force retiree with 24 years of service, hosted the Delayed Entry Program’s monthly 
workouts and Basic Military Training preparations on five occasions. He coordinated a memorial event for 9/11 and allowed an Air Force Special 
Warfare banner in the YMCA facility to promote Air Force recruiting efforts. Badger’s support resulted in positive media coverage and recruitment 
success.

345th Recruiting Squadron

311th Recruiting Squadron

Recruiters from 345th Recruiting Squadron’s G Flight and three Delayed Entry Program members pose for a photo at Jefferson Barracks 
National Cemetery in St. Louis, May 29, 2022. They volunteered and set up 500 chairs for a Memorial Day program that occurred May 30, 2022. 
Boy Scouts planted 180,000 flags at monuments in the cemetery including those seen in the background.
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330th and 319th Recruiting Squadrons

The 330th Recruiting Squadron partnered with the 319th RCS in Newington, Connecticut June 9, 2022, where Mayor Beth DelBuono (left photo 
in center) thanked the recruiters for their military service. Recruiters and a future Airman used their time in Newington to show off two Air Force-
wrapped government vehicles and meet potential applicants at a car show in town. 

Master Sgt. Robert Berry, an Air Force Reserve recruiter, and Tech. Sgt. Randall Forsythe, a Special Warfare recruiter with the 330th Recruiting 
Squadron in Hartford, Connecticut, coordinated 112 volunteers for the National Collegiate Athletic Association Men’s Lacrosse National 
Championships in Pratt & Whitney Stadium at Rentschler Field in East Hartford May 28-30, 2022. Those volunteers supported three color guard 
presentations. Local area high school athletes, along with current and future Airmen, helped hold the large American flag during the national 
anthem and flyover for Memorial Day. Additionally, Berry and Forsythe operated a booth in the Fan Fest Section where guests could win prizes 
including posters and backpacks. Approximately 60,000 people attended the event and about 590,000 viewers watched on TV.

330th Recruiting Squadron partners with Total Force
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Distinguished Educator Tour

For the first time in more than two years, Air Force Recruiting Service hosted a Distinguished Educator tour at Joint Base San Antonio June 
20-24, 2022. Nearly thirty recruiter-nominated high school teachers from throughout the U.S. participated and: met with Airmen, received hands-
on orientation with aircraft and flight simulators, saw healthcare training at the Medical Education Training Center, toured a Military Entrance 
Processing Station, attended a Basic Military Training graduation ceremony and visited several training sites at JBSA-Lackland. AFRS Public 
Affairs plans to host several such tours each year as long as face-to-face meetings and social distance rules permit.
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330th Recruiting Squadron

Special Warfare recruiters with the 330th Recruiting Squadron negotiated the 350th Special Warfare Training Squadron’s Extraction Obstacle 
Course June 8, 2022, at Joint Base San Antonio-Lackland, Texas. The squadron routinely uses the course for assessment and selection of 
Special Warfare candidates in the training pipeline. By negotiating the course, recruiters gained insight on what recruits encounter during their 
training. The experience also served as a team-building experience.
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369th Recruiting Group

Tech. Sgt. Takecia McDuffie, Enlisted Accessions Flight Chief with the 336th Recruiting Squadron, poses for a photograph with Juan Lewis, also 
known as “The Fired Up Chief,” during his visit with the 369th Recruiting Group’s Flight Chief Workshop at Joint Base San Antonio-Lackland, 
Texas, May 3, 2022. The retired chief master sergeant inspired, motivated and encouraged leaders who are feeling the pressures of recruiting 
and leading during a difficult time.
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AFRS Commander Announces Criteria for Cup Challenge

JOINT BASE SAN ANTONIO-
RANDOLPH, Texas-- In the final 
stretch of a fiscal year quest to meet 
Air Force Recruiting Service’s 
goal and Air Force manpower 
requirements, the service’s senior 
recruiter outlined a novel competition 
and criteria for coveted awards. 
 
In a memorandum sent to more 
than 3,000 Airmen and civilians in 
his command, Maj. Gen. Edward 
Thomas, AFRS commander, 
described the fiscal 2022 
Commander’s Cup Challenge. The 
“C3” is part of an overall campaign 
to overcome the DoD-wide recruiting 
“headwinds” that have made fiscal 
2022 the toughest year for recruiters 
since 1999.

“I briefed the Secretary of the 
Air Force and Chief of Staff and 
they appreciate how the team is 
hustling and running hard towards 
the goal line,” Thomas said. “This 
Commander’s Cup is just one more 
way to help cheer on and keep up 
the drive of this hard-working team.  
Regardless of which units take this 
award, finishing strong and making 
our 2022 goal will take all of us.  We 
are America’s premier recruiting team 
and I am inspired by how this group 
of professionals is pulling out all the 
stops to protect our readiness and 
keep the pipeline of recruits flowing.”

His C3 plan bears the hallmarks 
of many sports championships 
including organization, judging, 
scoring, timing and rewards for team 
as well as individual performance. 
AFRS’s operations division tracks 
performance and maintains a 
“scorecard” so competitors can 
see how squadrons and individual 
recruiters are faring. 

“We really want recruiters to be 
excited as they check their stats each 
week the same way they’d check on 
their favorite sports teams or players 
throughout the season,” said Tech. 
Sgt. Jonathan Neff, enlisted standards 
non-commissioned officer in AFRS’s 
Operations Division at Joint Base San 
Antonio-Randolph. 

To keep the C3 fair, Neff and other 
members of his team looked at 
five years’ worth of data and then 
organized three groupings containing 
eight comparable enlisted accessions 
squadrons. The ad hoc divisions are 
identified as the Red, White and Blue 
Divisions during the C3. 

“We realize that markets in each 
squadron vary, so dividing our units 
into these divisions offers every 
recruiter a chance to compete and 
show us their true potential,” Neff 
said. 

Each squadron earns points according 

to performance in eight categories. 
Points are deducted for shortfalls. 
“We want to reward squadrons that 
manage their processes in a way that 
is best for the Air Force,” Neff said. 

Squadrons can score additional 
points for quarterly New Enlistment 
Contract overproduction and low 
levels of Delayed Entry Program 
discharges and in-week cancellations 
in June, July, August and September. 

The top squadron in each division 
at the end of fiscal 2022 receives a 
Commander’s Cup trophy during 
the unit’s annual awards banquet 
sometime in fiscal 2023 which begins 
Oct. 1, 2022. 

Just like professional athletes who 
don championship garb, a winning 
squadron’s Airmen can show their 
pride by wearing a specially-

(Continued on Page 13)

In his office at Air Force Recruiting Service’s headquarters on Joint Base San Antonio-
Randolph, Texas, Tech. Sgt. Jonathan Neff, enlisted standards non-commissioned officer in 
AFRS’s Operations Division displays the prototype of a “puzzle coin” he is designing for the 
2022 Commander’s Cup Challenge, June 17, 2022. Recruiters earn 25% of the coin each 
month if their squadron achieves 150 points. The “C3” began June 1 and ends Sept. 30, 2022.
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Story by Tech Sgt. Collins Mensing, 
Air Force Recruiting Service Det. 1

JOINT BASE SAN ANTONIO-
RANDOLPH, Texas -- Air Force 
Recruiting Service’s Detachment 1 
hit the streets of Atlanta, April 25-
28, 2022, to inspire young people in 
multiple school districts, colleges, 
clubs and volunteer organizations 
as part of their Aviation Inspiration 
Mentorship Blitz.

“The purpose of the blitz is to get 
Air Force general officers and 
mentors to engage with members 
of our underrepresented groups,” 
said Master Sgt. Cherelle Terry, GO 
Inspire program representative. 

AFRS’ Det. 1 was activated in 
October 2018. It develops programs 
that support the Air Force Chief of 
Staff’s rated diversity initiatives as 
well as the service’s Total Force 
recruiting efforts.

“We knew the area of Atlanta doesn’t 
have a large Air Force presence, so by 
selecting this area, we were hopeful 
we could inform students in the local 
area about the opportunities within 
(Air Force) rated career fields,” said 
Staff Sgt. Tyre Jones, the Det. 1 lead 
for the Atlanta AIM Blitz. 

Det. 1’s primary mission is to 

inform, influence and inspire the next 
generation of rated aviators.

During the blitz, Brig. Gen. Konata 
Crumbly, the Director, Joint Staff, 
Georgia National Guard at Marietta, 
Georgia, participated in a GO Inspire 
event at Charles Drew High School. 
Crumbly talked about Det. 1’s 
mission to improve diversity in the 
Air Force’s rated career fields.  

“I think the students really responded 
to General Crumbly,” said Capt. 
Brian Gooch, the chief of military 
transition operations for Air Force 
Personnel Center at JBSA-Randolph. 
Gooch volunteered to participate in 
the blitz. “Having a high ranking 
Air Force individual that mirrors 
the demographics here was really an 
inspiration. It’s proof that diversity in 
the Air Force matters.” 

Altogether, Det. 1 participated in 
eight different events including a visit 
with the local Boys and Girls Club.

“We are hoping to engage at least 73 
more communities this year as part 
of our continued effort to reach those 
without consistent exposure to Air 
Force lifestyle” said Lt. Col. Jay Park, 
Det. 1 commander. “Building positive 
and lasting impressions with these 
students and communities is what it’s 
all about for the future generation.”

Det. 1 conducts blitz in Atlanta Cup (cont. from Page 12)

designed fiscal 2022 C3 morale 
patch throughout fiscal 2023. “Just 
like we do with our (recruiter) Silver 
and Gold Badges, giving recruiters a 
chance to represent their hard work 
will hopefully motivate them to 
continue the amazing things they did 
the previous year and show everyone 
why they’re the best,” Neff said.

Neff’s team created a unique, “puzzle-
coin” award for individual recruiters. 
Squadron performance matters for 
this sophisticated keepsake. 

“When a squadron scores 150 points 
in a given month, all of its recruiters 
qualify and receive 25% of the coin 
which features various aircraft,” Neff 
said. 

The objective of the “puzzle coin” 
challenge is for squadrons to reach at 
least 150 points per month and while 
it’s possible to finish fiscal 2022 with 
only 75% of a coin completed, Neff 
built a way for squadrons to get all 
four pieces with a strong September. 
If a squadron reaches 700 points on 
Sept. 30, it automatically receives 
100% of the coin. 

“It really drives home the point that, 
although you might not have had a 
good month or a good half, you can’t 
give up and the whole team makes a 
difference in the end.”

First sergeant’s journey comes full circle at Tyndall
By Staff Sgt. Magen M. Reeves, 
325th Fighter Wing Public Affairs

TYNDALL AIR FORCE BASE, 
Fla. -- Master Sgt. Michael Jones, 
325th Operations Support Squadron 
first sergeant, couldn’t anticipate 
the surprises his career would have 
in store for him when he enlisted in 

2007 to be a crew chief on heavy 
aircraft.

Many years later in 2021, at 
Tyndall Air Force Base, Jones was 
introduced to Senior Master Sgt. 
Nicholaus Wilson, 325th Security 
Forces Squadron first sergeant, who 
happened to be Jones’ recruiter all 

those years ago.

“I needed more than what life offered 
me at the time,” said Jones. “After 
a long, one year, botched attempt at 
college, I decided school wasn’t for 
me. A few days later, after the 

(Continued on Page 17)
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UFC Joins Forces with the Air National Guard
By Leslie Brown, AFRS Public 
Affairs

JOINT BASE SAN ANTONIO-
RANDOLPH, Texas -- In what’s 
believed to be a first-of-its kind 
national-level partnership for the Air 
National Guard, the Ultimate Fighting 
Championship event in Las Vegas 
during the first weekend of July was a 
knockout. 

The UFC, the world’s premier mixed 
martial arts organization, and the 
ANG announced the partnership 
during the kickoff of International 
Fight Week. 

As an official partner of UFC, the 
Air National Guard was integrated 
into several key events, including an 
on-site activation, broadcast features 
on select Pay-Per-View matches and 
a branded presence inside UFC’s 
world-famous Octagon during select 
fight nights. Additionally, custom 
content will debut later this year 
featuring UFC fighter Forrest Griffin, 
the first Ultimate Fighting Champ. 
 
“We are excited to see this partnership 
come to life. UFC competitors and 
their fans often embody the same 
unbreakable spirit of hard work, 
sacrifice, and a never-give-up attitude 
our Air National Guard members 
must possess,” said Lt. Col. Robert 
Fore, Air National Guard director for 
marketing at Air Force Recruiting 
Service.  “That is why we are excited 
to partner with the UFC family and 
spread the message of the great 
opportunities offered by the Air 
National Guard to serve your nation 
and community.”  

Fore knows that many UFC fans 
are the appropriate demographic for 
service within the Air National Guard 
and that’s why he and his team were 

excited to see it come to fruition this 
year. 

Recruiters from all three air 
components; active Air Force, 
Air National Guard and Air Force 
Reserve, were on site to speak 
with prospective applicants and 
influencers. One of the recruiters 
specifically specialized in recruiting 
candidates for Air Force Special 
Warfare.

“Volunteering for total force events 
like this is very beneficial,” said Tech. 
Sgt. Tyler Stanley, an Air National 
Guard production recruiter based 
out of Salt Lake City, Utah.“I like 
the adventure and the networking 
opportunities, but I like to share the 
benefits of service in the Air National 
Guard with others. Everything I have 
today is because of my service in the 
Guard.” 

Stanley said he was glad to be part 

of the event. Officials with UFC 
expressed enthusiasm about the 
partnership as well. 

“It’s always an honor whenever 
we have the opportunity to partner 
with the organizations that serve 
and protect our country, like the Air 
National Guard,” said Paul Asencio, 
UFC Senior Vice President of Global 
Partnerships. “UFC athletes and the 
sport of mixed martial arts share 
many values in common with the men 
and women who serve our country, 
including discipline, determination, 
respect and self-sacrifice, and we are 
proud to have the Air National Guard 
join us an official partner.”

“We are thrilled to begin this 
partnership with UFC,” Fore said. 
“This partnership is ideal since 
Guardsmen and UFC athletes are both

(Continued on Page 15)

The Air National Guard’s national commercial debuted at the Ultimate Fighting Championship 
International Fight Week event in Las Vegas, June 27-July 3, 2022. The latest ad shows 
viewers the many opportunities available serving in the ANG provides. The UFC sponsorship is 
believed to be the first-of-its-kind for the ANG.
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UFC (from Page 14)
inspired by the same core values of 
integrity, service and excellence.”

The Air National Guard chose to 
unveil two new commercials that 
premiered at International Fight 
Week as well as on UFC’s YouTube 
channels. They are part of their 
“Serve Your Way” campaign that 
highlights the benefits of joining this 
unique military branch, which offers 
the flexibility of serving part time or 
full time, in the state a member calls 
home while performing the role of 
their choice. This individual way of 
wearing the uniform comes combined 
with a sense of purpose and pride of 
serving not only their country, but 
also their community. 

“The partnership between the 
Air National Guard and the 
Ultimate Fighting Championship 
is groundbreaking in changing our 
recruiting paradigms,” said Col. 

Shaunte Cooper, Air National Guard 
advisor to the AFRS commander. 
“We are excited because this venture 
will allow the Air National Guard 
to reach a new audience and expand 
our reach with diverse audiences. 
The Air National Guard seeks to 
engage the best and the brightest 
talent throughout the country, and this 
partnership with the UFC will give us 
that opportunity.”

Another Air National production 
recruiter from Utah, Staff Sgt. Chris 
Adams, was happy to be part of 
the new partnership and UFC’s 
International Fight Week.

“Being able to share the benefits of 
joining the Air National Guard with 
UFC fans is important,” Adams said. 
“Events like this showcases the Air 
National Guard so people can see that 
we are the best kept secret when it 
comes to serving.”

Staff Sgt. Chris Adams (right), a production 
recruiter for the Utah Air National Guard, 
encourages a participant on the pull up bars. 
Total Force recruiters from the ANG, Air 
Force active duty and the Air Force Reserve 
shared the benefits of serving with fans at the 
Ultimate Fighting Championship International 
Fight Week event in Las Vegas, June 27-
July 3, 2022.

Get the drift?

Airmen from the 305th Air Mobility Wing pose with Formula Drift driver Amanda and Branden Sorenson at Joint Base McGuire-Dix-Lakehurst 
on June 7, 2022. The duo visited JB MDL to interact with Airmen and learn about different Air Force career fields. Air Force Recruiting Service 
recently continued their 13-year partnership with the Formula Drift series. Throughout the 2022 Formula Drift circuit, the Air Force will serve as 
the primary sponsor for the Sorensen Motorsports team.
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Graduation 
(Continued from Page 4)

Pfingston Reception Center over the 
last two years. Last week’s graduation 
also marked the return to two-day 
graduation events. The Airmen’s Run 
and Coin Ceremony & Retreat are 
held on Wednesdays at the PRC, and 
graduation is on Thursdays at the 
parade field.

The 433 Training Squadron was the 
first to once-again march down the 
historic “bomb run.”

“Those 679 graduates, their MTIs and 
leadership teams were celebrating 
the accomplishments of the 433rd 
Training Squadron, but they were 
doing more than that,” said Col. 
Jeffrey Pixley, 737th Training Group 
commander. “As they marched 

Chief of Space Operations Gen. John W. “Jay” Raymond and Chief Master Sergeant of the Space Force Roger A. Towberman speak with 
newly graduated Guardians and their families after a Basic Military Training graduation ceremony at Joint Base San Antonio-Lackland, Texas, 
on June 23, 2022. The ceremony marked a milestone as the first BMT graduation to include all-Guardian flights, taught by Guardian military 
training instructors, using Space Force specific curriculum.

The First All-Guardian Flight Graduated BMT June 23, 2022

proudly down the bomb run in front 
of their families and loved ones, they 
weren’t just restarting a tradition, they 
were making up for the more than 
70,000 graduates over the past two 
years who didn’t have the opportunity 
to participate in this important part of 
the BMT experience.”

The graduation also held an MTI 
mass formation to honor Col. Rockie 
Wilson, 37th Training Wing’s former 
commander, who relinquished 
command June 10. The formation is a 
sign of recognition and respect, and is 
also the highest honor the MTI Corps 
can bestow upon and individual or 
group.

“I have attended more than 100 
BMT graduation parades, and each 
one was special, but I sensed a little 
more pride among the graduates 
on Thursday and I felt a sense of 

homecoming for the MTIs,” Pixley 
said. 

Maj. Gen. Michele Edmondson, 2nd 
Air Force commander, reviewed the 
graduation ceremony.

Visitors should follow the USAF 
BMT Facebook page and www.
basictraining.af.mil for the latest 
official ceremony and entrance 
requirements.
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semester ended and I returned home, I 
went to the recruiting office in 
Texarkana, Texas, where I met [then] 
Staff Sgt. Wilson.”

Jones already had an idea of what 
he wanted to do in the military. 
His father was prior Army, but he 
encouraged Jones to pursue the Air 
Force, which led him to Wilson, who 
secured him a career maintaining 
C-130 Hercules aircraft.

“I remember him walking in, head 
down, skinny guy [originally] from 
Arkansas,” said Wilson. “We talked 
a little bit about how he was looking 
for something to help make life better 
than what it was and he wanted to 
work on airplanes. You could see such 
great potential. He had the energy, he 
was honest and trustworthy.”

After graduating Basic Military 
Training, Jones headed to technical 

school at Sheppard AFB, Texas, 
and Little Rock AFB, Arkansas, for 
additional C-130 training. For more 
than the next decade, Jones performed 
his duties as a maintainer, Airman 
and leader as he moved up in rank. 
However, in 2020, he decided to 
make a career move by becoming a 
first sergeant, graduating the academy 
in 2021.

“I became a shirt for multiple 
reasons,” said Jones. “Although I 
have a strong passion for airplanes, 
my love for people will never go 
away.  I have made mistakes in my 
past and it’s been strong leaders in 
key positions that have helped me 
through my hard times. I have a 
story…I believe many Airmen can 
[relate to].”

After sewing on the diamond, Jones 
began his first shirt duties with the
325th Communications Squadron. 

Later that year, Jones’ attended a 
Tyndall first sergeants meeting to 
welcome a new first sergeant to the 
installation. Lo and behold, it turned 
out to be none other than Wilson 
joining the 325th Fighter Wing, and 
as Jones’ peer this time.

“I’ve done nothing but brag about 
Wilson since I joined 15 years [ago],” 
said Jones. “I tried looking him 
up multiple times in my career but 
to no avail; I thought he was long 
gone and retired. I was completely 
dumbfounded by how we linked back 
up. From that point on, we have been 
on a mission to catch up and create a 
bond beyond recruitment.”

Wilson said he was also surprised to 
have reconnected with Jones in such 
an unexpected way, but not surprised 
that Jones has joined the ranks of first 
sergeants.
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First sergeant (Continued from Page 13)

Senior Master Sgt. Nicholaus Wilson, 325th Security Forces Squadron first sergeant and Master Sgt. Michael Jones, 325th Operations Support Squadron first 
sergeant, pose for a photo at Tyndall Air Force Base, Florida, June 15, 2022. Jones enlisted in the Air Force in 2007 with Wilson serving as his recruiter. Now 
both are serving as first sergeants at Tyndall AFB.



360th Recruiting Group

Col. Joel Brown (center) receives the 360th Recruiting Group’s guidon from Air Force Recruiting Service commander, Maj. Gen. Ed Thomas (left) 
during a change of command ceremony at Gettysburg College, in Gettysburg, Pennsylvania, June 23, 2022. Brown succeeds Col. Jeffrey Rosa 
(right)  after he spent two years as the 360th RCG commander. The 360th RCG is responsible for a 15.5 million square-mile area of operations 
that stretches from Michigan to Maine, down to South Carolina and includes Europe.
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