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June 21, 2022, is the year’s longest day and the official beginning of summer, so
stay hydrated and safe in everything you do!
Speaking of getting hot, have you seen our new “Own The Sky” commercial? If you
haven’t, you’re missing out. It’s playing in the theaters ahead of a major motion
picture. You’ll find that story in this edition of the BTB. By the way, remember to
share posts directly from our national social media platforms for all components
versus creating your own!
Also in this month’s BTB, read about a client support technician who went above
and beyond to support the Total Force recruiting mission. Check out the story
about Air Force Recruiting Service’s commander’s trip to New York City and learn
how recruiters and their families have truly unique challenges in the market. Read
about the recent surprise presentation where Lt. Col. Steven Cooper received the
Lance P. Sijan award that he actually won back in 2020. See how Det. 1 is working
to improve diversity with a recent visit to Puerto Rico. We’ll explore the AIM HIGH
App and discover how it can help current and former recruiters as well as future
Airmen and their families.
We love telling your story to the world. More importantly, the BTB connects
you with your colleagues around the world. There are photos and captions from
eastern Pennsylvania to California. Keep your stories and pictures coming!
Be on the lookout for a BTB SurveyMonkey later this month. We want your
feedback on how we can deliver information that’s beneficial to you.
There’s about 120 days left in fiscal 2022. We’ve got this!
Thank you! Enjoy the BTB and we will see you in July!
Helpful Hints on How to Save Images:
We love showcasing Recruiters in Action ... keep your photos coming!
When using a cell phone:
1. Use gridlines. They help balance your shot. Turning on gridlines will place lines
on your screen based on the rule of thirds.
2. Get Closer. Lose the filters. Clean the lens and turn off the flash.

330th Recruiting Squadron commander,
Lt. Col. Steven Cooper (right) and his wife
Amy Cooper pose for a photo moments
after a surprise presentation of the
Lance P. Sijan Leadership Award that he
earned as 23rd Special Tactics Squadron
commander from 2019-2020. COVID-19
delayed receipt of the actual award.
Cooper changes command in June.

3. Try taking pictures from weird angles. This can result in some of the most
memorable photos. It’s all about seeing things from a different perspective!
4. Turn your phone on its side. The web is a horizontal medium.
5. Visit: digitalbrandinginstitue.com/take-awesome-picturesphone/ for more tips.
6. If you have any questions, please don’t hesitate to contact us at: afrshqpa@
us.af.mil
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Lance P. Sijan Leadership Award Finally Reaches Honoree
Story and photos by Randy Martin,
Air Force Recruiting Service

JOINT BASE SAN ANTONIORANDOLPH, Texas - The special
tactics officer who commands the
330th Recruiting Squadron just
received his Air Force leadership award
during a surprise ceremony at the unit’s
headquarters in San Antonio, May 17,
2022.
Lt. Col. Steven Cooper earned the
Lance P. Sijan Leadership Award for
his service while commanding the 23rd
Special Tactics Squadron at Hurlburt
Field, Florida, from July 1, 2019 to June
30, 2020, but COVID-19 protocols
delayed the award’s arrival in Texas.
Cooper has known about the award’s
namesake for a much longer time.
“I used to walk by the Air Force
Academy’s Sijan Hall and I stared at (a
picture of) Lance P. Sijan’s face before
I went to class every day or before I
went to (training) that would prepare
me for STO selection,” said the 2004
Academy graduate.

Air Force Recruiting Service commander, Maj. Gen. Ed Thomas (left) displays the Lance P. Sijan
Leadership Award for the 330th Recruiting Squadron commander, Lt. Col. Steven Cooper (center)
and Amy Cooper, his wife, during a surprise ceremony May 17, 2022, inside a conference room at the
squadron’s headquarters in San Antonio. Cooper earned the award while he was commanding the 23rd
Special Tactics Squadron at Hurlburt Field, Florida, from July 1, 2019 to June 30, 2020.

when he commanded the 23rd STS.
He is credited with eliminating
extremist safe havens and using nonkinetic capabilities to deter Russian
forces in U.S. Central Command’s area
of responsibility ultimately sustaining
air superiority.

The award is named in honor of a
combat pilot, who was posthumously
awarded the Medal of Honor for his
intrepidity while evading capture and
subsequently while an American POW
in Vietnam where he died in captivity.
Sijan also graduated from the U.S. Air
Force Academy.

Today members of his current unit,
under Air Force Recruiting Service,
inspire, engage and recruit future
Special Warfare Airmen at offices
throughout the U.S. and overseas.
During the ceremony many of those
recruiters watched virtually from about
70 computer stations around the world.

According to Maj. Gen. Ed Thomas,
AFRS commander and presiding
officer, in actual battle as well as
recruiting, Cooper demonstrates the
traits that Sijan epitomized.

Fitting for an award ceremony during
Military Appreciation Month, Thomas
allowed an Air Force veteran to present
Cooper’s award.

“I think about humility, integrity, grit,
intensity, competitiveness and passion,”
Thomas said. “These are the qualities
we want in our Air Force leaders.”
Prior to taking command of the 330th
RCS in August 2020, Cooper led a
525-person multi-national joint task
force spanning five different countries

“This award is as much about you as
it is about (Lt. Col. Cooper),” Thomas
said as he handed Cooper’s wife the
engraved disk featuring Sijan, the
Air Force’s only Air Force Academy
graduate to be awarded the MoH.
“I’m really proud of him,” Amy Cooper
said of her husband.
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The couple met while she was still
serving as an Air Force officer and they
have three young children.
“In our house there’s a lot of noise, a lot
of dirt, but it’s a good time,” she said.
As they approach the end of a
command tour with AFRS she said that
they are both grateful for their time in
recruiting.
“His people are always ready to rise
to the occasion because he is such a
phenomenal leader,” Amy said.
Cooper appeared surprised by the
gathering of staff, commanders, friends
and family which was arranged without
his knowledge.
He deferred to comrades in arms whom
he said were more deserving. Then he
summarized his philosophy for service
and sacrifice.
“It’s a tough job but if there are any
easy jobs out there, I don’t want them,”
Cooper said. “I want the toughest job
you’ve got. It’s all going to be worth it
in the end and we’ll all be better people
because of it.”

Client Support Technician’s initiative helps Total Force mission
By Maj. Mark Lazane, 362nd Recruiting
Squadron Director of Operations
MARCH AIR RESERVE BASE, Calif.
A thrift conscious and Total Forcefocused client support technician
just proved there are no component
firewalls when it comes to helping
fellow Airmen and recruiters. Tech.
Sgt. Joel Metran, a 362nd Recruiting
Squadron CST at March Air Reserve
Base put service before self and used
initiative to identify and then reassign
serviceable hardware so that a nearby
reserve recruiting squadron can
continue its mission.
“I can’t think of a person who embodies
the Total Force spirit more than Tech.
Sergeant Metran,” said Capt. Brandon
Wagoner, 362nd Support Flight
commander at MARB. “He always
finds a way to say ‘yes,’ and it’s honestly
pretty amazing how much he’s able to
accomplish on a day-to-day basis.”
Those qualities were on full display
throughout April, 2022, when
Metran assisted the 353rd Air Force
Reserve RCS, at MARB, to lessen an
information technology challenge.
“The recruiting mission is hard enough
when all your IT works properly,”
Metran said.

never does anything flashy and he
doesn’t brag about all that he has going
on. He is out-jobbing it, day in and day
out, working only for the betterment
of the unit. Every squadron needs a
Sergeant Metran.”
Metran’s efforts allowed the 353rd
to continue a high level of customer
service for its potential applicants.

Tech. Sgt. Joel Metran, a 362nd Recruiting
Squadron client support technician at March Air
Reserve Base, California, poses for a photo in the
squadron’s headquarters. Metran assisted the
353rd RCS, at MARB, to lessen an information
technology challenge which ultimately preserved
computer equipment worth $79,000 that would
otherwise have been destroyed. His help allowed
the Total Force recruiting mission to continue
without interruption.

refresh. Metran had a good reputation
with the 353rd and his advice was
welcomed.
“I have a great relationship with the
353rd because I’ve helped them out
on occasion in the past,” Metran said.
“There’s a long tradition of these two
units supporting each other and I’m
always trying to help them out when
they need it. So, since I felt I could help,
I did what I could.”

“The job becomes infinitely more
difficult when technology slows down
the job. I couldn’t imagine the active
duty recruiters I support not having
what they need and I didn’t want
(members of the 353rd) to be in that
situation either,” Metran said.

Next Metran worked with a second
active component squadron, the
369th RCS in Los Angeles County,
where he found dozens of laptops
including accessories that were headed
to an “electronic boneyard.” That gear
happened to be an upgrade compared
to the 353rd’s current computers.
Then Metran converted the newer
computers for the 353rd’s mission. It
was an extraordinary feat of teamwork
considering he is the only CST in the
362nd and he has an already heavy
workload.

Metran, whose unit recruits primarily
for the active Air Force, saw an
opportunity. He suggested an urgent

“Sergeant Metran is an humble leader
in this unit,” said Lt. Col. Matthew
Tipton, 362nd RCS commander. “He

The 353rd needed a tech refresh so
that its recruiters can inspire, engage,
and recruit Airmen for the Air Force
Reserve. With less than six months
remaining until the end of fiscal 2022,
the unit couldn’t afford to wait.
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“His assistance to the 353rd Recruiting
Squadron has been invaluable,” said
Senior Master Sgt. Jason Sommers,
353rd RCS senior trainer. “He has really
embraced the Total Force concept and
he has gone to great lengths to help us
in all manner of technology issues.”
In total, Metran preserved computer
equipment worth $79,000 that would
otherwise have been destroyed. With
it, the Total Force recruiting mission
continues.
“This acquisition gives us access to
better technology to execute our
mission as we wait for a tech refresh
not only at the headquarters but across
14 states and three different countries,”
Sommers said.

Tech. Sgt. Joel Metran (right), a 362nd Recruiting
Squadron client support technician at March
Air Reserve Base, California helps Master Sgt.
Jason Chalmers, 362nd RCS First Sergeant at
the squadron headquarters. Metran assisted
the 353rd Air Force Reserve RCS, at MARB, to
lessen an information technology challenge
which ultimately preserved computer equipment
worth $79,000 that would otherwise have
been destroyed. His help allowed the Total
Force recruiting mission to continue without
interruption.

AFRS Leaders Make Big Apple Trip Fruitful For Community, Recruiters
By Tech. Sgt. Michael Washburn, 313th
Recruiting Squadron
NORTH SYRACUSE, N.Y. – A senior
Air Force leader conducted the Oath of
Enlistment ceremony for nine young
men and women at an iconic site in
New York City May 4, 2022. Scores of
loved ones were present to witness their
future Airman’s consequential life event
at the National September 11 Memorial
& Museum.
Air Force Recruiting Service
commander, Maj. Gen. Ed Thomas, was
in town from his headquarters at Joint
Base San Antonio-Randolph, Texas,
where he leads a worldwide effort to
win future members for the Air Force,
Air Force Reserve, Air National Guard
and Space Force.
As important as the ceremony is,
Thomas had other stops planned, all
designed to inspire, engage and recruit.
“One of our mantras right now is
presence, presence, presence,” Thomas
said.
For Thomas, the enlistment ceremony
was just one event during a packed
week. From May 2-6, he traveled
throughout NYC to visit, among other
sites, Aviation High School in Queens,
where students receive hands-on
training for aviation maintenance. He
met with recruiters in the Bronx and
he promoted the Air Force at public
venues including a Major League
Baseball game where he threw out the
first pitch.
Most important to Thomas were candid
conversations he had with recruiters
concerning challenges they face in what
he has called “the most challenging
recruiting environment since 1999.”
The aggregate effects of a worldwide
pandemic and a labor shortage have
combined to make recruiting unusually
difficult.
“One of the things that COVID

Air Force Recruiting Service commander, Maj. Gen. Ed Thomas, with his wife, Dinah, pose for a selfie
with Aviation High School students in Queens, New York, during a visit May 3, 2022. Along with speaking
to students, Thomas talked to recruiters about the challenges recruiters face on a daily basis.

entirely reinforced for us is that the
most influential factor in an applicant’s
decision to join is seeing a military
member in their life,” Thomas said.
With COVID restrictions all but gone
and summer right around the corner,
Thomas urged recruiters to get out
from behind their desks and get into
the community where he hopes to reap
dividends.
Regardless of service or component,
identifying with the military
through a family member or role
model and presence in communities
is more important than ever for
underrepresented groups.
“To be able to engage, interact, build
confidence and physically see that
walking testimony of what service in
the Air Force can do to a person is
absolutely vital,” Thomas said.
All components and each service is
considering new tactics. The U.S. Army,
for example, has changed how it offers
enlistment contracts. Thomas said that
the Air Force is remaining competitive
through other initiatives.
“I think right now we have a different
service construct than the ground-
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centric services have,” Thomas said.
“We’re a highly technical force. We’re
a highly educated force and we invest
a lot in training so we’re not likely
in the short term to move to shorter
enlistments. At the same time, we are
opening the aperture. We’re looking at
all options within reason and asking
ourselves, ‘how can we attract a wider,
broader variety of people into our Air
Force while still protecting the high
quality force that we have today?’”
Among the Air Force’s initiatives are
bonuses for select career fields and
“quick ship” contracts that get future
Airmen to training sooner.
“We’re looking at other areas, like
bringing back the college loan
repayment program,” Thomas said. “Are
our medical standards right or are there
areas where we can take more risk?
We’re also looking at citizenship and
driver’s license issues.”
Those could be huge incentives for
attracting an older applicant. With
an average federal student loan debt
of about $36,000 per person, loan
repayment might attract applicants
seeking relief from stress and a financial
burden.
(Continued on Page 5)

Fruitful For Community, Recruiters

(continued from Page 4)
“Make no mistake, we are proud of
the fact that we have very high quality
recruits in the Air Force,” Thomas said.
“We want to maintain that, but (we ask
ourselves) ‘where are smart adjustments
that we can make?’”
Thomas, along with his wife, Dinah,
met recruiters and listened to their
stories about the unique recruiting
environment in some boroughs;
the condition of offices, citizenship
qualification hurdles, and challenges for
processing applicants who, because of
public transportation, often don’t have
a driver’s license.

Air Force Recruiting Service commander, Maj. Gen. Ed Thomas, (fourth from right) and his wife, Dinah
(fifth from right), pose for a photo with Airmen and Delayed Enlistment Program members in front of
The National September 11 Memorial & Museum, in New York City, May 4, 2022. During his visit to NYC,
Thomas was able to talk to the recruiters who work there and hear the challenges they face on a daily
basis.

Thomas encouraged recruiters to
persevere and, with Dinah at his side,
reiterated the importance of supportive
loved ones.
“I really want to thank our recruiting
families,” Thomas said consistently.

Airmen stand at parade rest before a ceremony at The National September 11 Memorial & Museum in New York City, when Air Force Recruiting Service
commander, Maj. Gen. Ed Thomas, administered the Oath of Enlistment to Air Force Delayed Enlistment Program members May 4, 2022. During his visit to
NYC, May 2-6, 2022, Thomas talked to the recruiters who work there and heard about the challenges they face on a daily basis.
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Aim High App useful to Recruiters, others
Air Force Recruiting Service Public
Affairs
updated May 26, 2022
JOINT BASE SAN ANTONIORANDOLPH, Texas - To help better
communicate, inform and inspire new
recruits with embedded tools that guide
them into the right Total Force career
path, Air Force Recruiting Service’s
Innovation Team launched the “Aim
High” mobile phone application June
15, 2020.
The app was fielded weeks ahead
of schedule to offset COVID-19
restrictions which had forced fewer
in-person meetings in the summer of
2020. Since then, it’s been downloaded
211,000 times and there are over
2,500 recruiter accounts. The tool has
grown into a resource that empowers
recruiters, applicants and others
throughout the recruitment process.
After a free and quick download, users
are prompted to establish a profile.
After that, the app is open for business.
AFRS’s emphasis on Total Force
Recruiting and Space Force are notable
aspects.
“App users receive a link to what I call
an ‘outlet mall’,” said Capt. Michael
Bambarger, Functional Manager for the
Aim High Application. “They’ll see the
Total Force in ‘stores’ and they’ll also
see Space Force.”
Whether you are an on-the-bag
recruiter, a future Airman somewhere
in the proverbial pipeline, or otherwise
an advocate for Air Force careers, the
app offers a tool to instantly inspire,
engage and recruit.
According to Bambarger, it is a
comprehensive, recruiting tool powered
by a data-rich, enterprise solution that
helps the Air Force find elite Airmen
and guides recruits to discover their
passions through intuitive, interactive
means.

Capt. Michael Bambarger, functional manager for the Aim High Application at Air Force Recruiting
Service, shows the app’s features on a smartphone inside AFRS headquarters at Joint Base San Antonio-Randolph, Texas, May 31, 2022. The former AFRS Innovation Team launched the mobile phone
application June 15, 2020, weeks ahead of schedule to help recruiters during the pandemic. Since then
thousands of people have used the tool which has grown into a resource that empowers recruiters,
applicants and others throughout the recruitment process.

There are links to nearly 700 videos
on myriad topics. The app can be used
to find a recruiter, track workouts to
prepare for Basic Military Training,
refer a friend, or prepare for military
lifestyle, and connect loved ones to a
trainee’s BMT experience via social
media.
If someone has questions about
opportunities, the app goes in depth
on nearly 50 career fields. There are
also frequently asked questions on a
wide range of topics including lifestyle,
officer and enlisted careers, and
benefits.
If you need to build interest or win
support from an influencer, the app
offers a calendar with upcoming events
like air shows, links to contemporary
news stories, four Air Force-themed
games as well as links to relevant
websites.
If an applicant is interested in becoming
an officer, the app allows users to
explore Officer Training School.
Bambarger also sees an opportunity to
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leverage data to build efficiency making
smartphones exponentially more
powerful for AFRS. The “My Leads”
feature lets any Airman send leads to
Total Force recruiters straight from
their smartphone.
“By allowing all Airmen the ability
to do this, they’ll serve as a force
multiplier to recruiting even after they
complete their service with AFRS,”
Bambarger said.
Airmen serving in the Recruiter
Assistance Program and in a
permissive TDY status under the We
Are All Recruiters can enhance their
experience by engaging with the public
using the app.
The app’s pioneers had a customer
focus from its beginning in 2018.
“Having informed customers usually
leads to more satisfied customers,” said
Chief Master Sgt. Jason O’Donley, who
was AFRS’s Innovation superintendent
(Continued on Page 7)

Aim High App
(Continued from Page 6)
when the app was released in 2020.
“Focusing on our potential recruits
and the informed decision of what
career they want in the Air Force, the
messaging feature provides a more
robust capability as opposed to just
using text.”
Using Google Analytics, recruiters
can monitor the number of active
users, the pages they visited, as well as
how long visitors viewed each page.
Additionally, mobile traffic and specific
page performance information can be
obtained. This will help determine any
enhancements or modifications to the
app’s features.
The Aim High app can be downloaded
on Android or iOS. Type in “Aim High”
in the app store to find and download.

QUESTIONS OR
CONTINUOUS PROCESS
IMPROVEMENT IDEAS?

Diversity aim of Puerto Rico visit
By Maj Genieve White
Air Force Recruiting Service Det. 1

recruiters to replicate real-world
scenarios that SW Airmen encounter.

SAN JUAN, Puerto Rico –Airmen
and Guardians from the Air Force
Recruiting Service teamed with
universities and organizations
throughout Puerto Rico to host Project
Blue Helix, a resiliency event, in
Mayaguez and San Juan, May 2-6, 2022.
Nearly 400 underrepresented youth
participated.

“This event also included a competition
in which teams competed for a
resiliency award which was given to the
flight that showed the most leadership
and resiliency throughout all four
stations,” Burke said. “We provided 125
Delayed Enlistment Program members,
University of Puerto Rico Air Force
ROTC Detachment 756 and 775 cadets,
local Civil Air Patrol members, and
high school students a realistic view of
what a potential career in our Air Force
could be.”

Second Lt. Brennan Burke, a Gold Bar
Recruiter with the 333rd Recruiting
Squadron and 2nd Lt. Margiealice
Uffre-Gomez, a GBR for the 342nd
RCS masterminded PBH. The multiday resiliency project aimed to make
a historically underrepresented
demographic aware of Air Force
opportunities and highlight resiliency
on an island that has had catastrophic
natural disasters.
PBH offered students two “Warrior
Days” and two diversity panels
featuring Puerto Rican or Latino
panelists at two separate locations.
Warrior Day featured four stations
designed by 330th RCS special warfare

“The largest challenge that Puerto
Ricans faced during Hurricane Maria
was food scavenging, no water, no
gas, and no way of communicating to
their loved ones on the island or in
the states,” said Kiara Cabrera, an Air
Force ROTC cadet. “Some houses were
without water for seven months and
many without a roof over their own
house for eight to ten months. These
are the moments in which adaptability
is the only way to survive.
(Continued on Page 8)

CONTACT AFRS’s Chief
Strategic Planning & CPI
Program Manager:
Matthew J. Jackson
Comm: (210) 565-4681

U.S. Air Force Master Sgt. James Robison, 330th Recruiting Squadron recruiter, provides instruction to
cadets from Air Force ROTC Detachment 756 in Mayaguez, Puerto Rico, during Project Blue Helix, May
3, 2022. PBH is a week-long event dedicated to highlighting resiliency in Puerto Ricans across the island.
Warrior Day was a physically taxing event that highlighted resiliency in by showcasing the real missions
Air Force Special Warfare Airmen have gone through.
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Diversity (Continued from Page 7)
With direction from both the Chief
of Staff of the Air Force and the Chief
of Space Operations, AFRS employed
several diversity and inclusion
initiatives to cast a wide net for diverse
applicants.
Among those initiatives is the General
Officer Inspire program. For GO
Inspire a general officer with Puerto
Rican origins, Lt. Gen. Marc Sasseville,
provided a keynote speech on resiliency
to about 100 cadets at the University of
Puerto Rico. Sasseville is the 12th Vice
Chief of the National Guard Bureau.
In his speech, Sasseville provided his
take on perseverance, relationships and
community as key elements to being
successfully resilient.
“So much resilience is baked into
our culture—resilience in the face of
natural disasters, resilience drawn from
centuries of cultural conflict, resilience
that comes from making an island
your home,” Sasseville said. “Like the
ocean, we all have the power to create,
to comfort, or to destroy. It’s up to you
how you use the power you’re given.”
“In addition to our GO Inspire

engagements with underrepresented
youth groups at underrepresented
locations, one of the CSAF’s objectives
in the Rated Diversity Improvement
Strategy is to network with the more
than 700 minority serving institutions
across America and its territories
through a senior leader visit or career
fair,” said Master Sgt. Cherelle Terry,
GO Inspire program manager. “We
want to maximize our ability to get
applicants from various untapped
geographic regions and academic
sources that typically don’t have
Airmen and Guardians in the local
vicinity and talk to them about rated
careers or space. With Project Blue
Helix our senior leaders and recruiters
were able to reach out to eight of 49 of
our MSI’s in Puerto Rico.”
Panelist, Maj. Irene Fernandez, a flight
commander assigned to the 633rd
Medical Support Squadron at Joint
Base Langley-Eustis, Virginia, said she
is grateful for the opportunity to give
back to the island where she was born
and raised. “Growing up, I didn’t have
a good knowledge of the military. I saw
the military as a way to break the cycle
of poverty and I knew I would have a

better life because of the military.”
“Diversity isn’t just about gender or
race. It’s about diversity of thought
and experiences,” Fernandez said.
“You never know who you are going to
touch through outreach engagements
like this. I met a young female cadet
who is on the brink of graduating
and is unable to commission because
of her inability to pass the Air Force
Officer Qualification Test due to the
language barrier. I was able to connect
her to the appropriate people in the
Medical Service Corps and if she’s able
to successfully pass interviews and the
[Graduate Record Examinations] she
may be able to earn her commission
after all. She had another opportunity
that nobody thought was possible
and through this trip we were able to
connect some pieces that may help her
achieve her dream.”
AFRS Det. 1 offers various diversity
initiatives like the Aim High Flight
Academy, Aviation Inspiration
Mentors, the Rise Above Aviation
Mentorship Program, GO Inspire
Program, and zone blitz’s like the one
conducted in Puerto Rico.

Personnel from Air Force Recruiting Service Detachment 1 address cadets in attendance for the Project Blue Helix diversity panel in San Juan, Puerto Rico May
6, 2022. PBH is a week-long event dedicated to highlighting resiliency in Puerto Ricans across the island. The culmination of the event was this panel which
was chaired by Air Force personnel from Puerto Rico.
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369th Recruiting Squadron

(Top) Tech. Sgt. Douglas Ramirez (standing on the left), an enlisted accessions recruiter with D Flight,
369th Recruiting Squadron gives an Air Force Total Force presentation to Lakewood High School
students April 1, 2022, in Lakewood, California. Gold Bar recruiter, 2nd Lt. Kylie Applegate, Space Force
recruiter, Tech. Sgt. Christopher Trotter and 330th RCS Special Warfare recruiter, Staff Sgt. David Sivixay,
accompanied Ramirez. The students in this picture are part of the school’s Navy Junior ROTC. The
recruiters spoke to several classes throughout the day and shared their Air Force story to let students
know how they can take advantage of Air Force and Space Force careers to “write their own story.”

Hargrove retires after four decades
The 369th Recruiting Squadron commander,
Lt. Col. Charles Barton, presents a Civilian
Retirement Pin to Mary Hargrove, former
administrative assistant for A Flight, 369th RCS
at her home April 15, 2022. Her husband Calvin
Hargrove (right) and other family members
were present for the ceremony which included
the presentation of a shadow box. Hargrove
officially retired April 1, 2022 after over 40
years in civil service. Her career began in
1982 at Lowry Air Force Base, Colorado and
eventually moved her to California where she
has served with the 369th RCS since 2000.
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As seen in this screenshot of the Air Force’s new airpower-centric ad “Own the Sky,” some of the Air Force’s 5th generation fighter pilots are seen pulling Gs
and performing high-speed maneuvers civilians might only see at an air show. The new commercial will play in movie theaters in May 2022 and can also be
viewed on www.airforce.com. Air Force Recruiting Service and its advertising agency, GSD&M, filmed “Own the Sky” at Edwards Air Force Base, California.

Air Force Unveils New Airpower Ad in Theaters
By AFRS Public Affairs
JOINT BASE SAN ANTONIORANDOLPH, Texas -- The U.S. Air
Force plans to unveil their latest
commercial titled “Own the Sky” in
theaters during moviegoers’ longawaited release of Top Gun: Maverick.
The heart-pounding, adrenaline
inducing ad gives the audience a sense
of what it might feel like to be on the
receiving end of the Air Force’s might
and accentuates the importance of
airpower in America’s security.
In the new ad, some of the Air Force’s
5th Generation Fighters and their Air
Force pilots are seen pulling Gs and
doing maneuvers civilians might only
see at an air show. “Own the Sky” can
also be viewed on www.airforce.com.
Air Force Recruiting Service and
the Air Force’s advertising agency,
GSD&M, filmed this commercial,
among others, over several days at
Edwards Air Force Base, California.
Multiple Air Force demo teams came
together and were filmed air-to-air by a
Hollywood jet equipped with cuttingedge cameras to make this footage
possible.

“The intensity of this spot is stunning
so hold on to your popcorn because
we are bringing the Air Force to your
seat,” said Maj. Gen. Ed Thomas,
AFRS Commander. “We want to
get Americans excited about what it
means to serve this great nation. There
are more than 130 career options an
Airman can take on their full or parttime journey to defend our skies. The
air superiority in this video just gives
you a glimpse of a small percentage of
what is possible when you join us.”
The release of Top Gun in 1986
generated excitement about careers in
military aviation, something recruiters
hope to see again with the release of
the newest film that takes viewers into
the “Danger Zone” and immerses them
into the thrill of military flying.
Asked if he thought the Navy-centric
film would benefit the Air Force as well,
the general said he expects Top Gun:
Maverick will generate a buzz about
military service in general.
“The Navy, the Air Force and the
other services benefit when America
gets to see such positive and realistic
depictions of what we do and what our
lives are like serving the country,” said
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Thomas, whose uncle, Rear Adm. Bill
Harris helped stand up the Navy’s “Top
Gun” Fighter Weapons School in the
1950s. “Whether viewers want to ‘Fly
Navy’ or ‘Aim High’ we just want them
to think about serving and the exciting
life and tremendous opportunities we
can offer.”
Thomas said this has been the toughest
recruiting market in well more than
two decades.
“It’s a math problem,” he said. “The
national labor shortage is driving
millions of unfilled jobs. The nation
is bigger. The military is smaller. Few
people today know someone who has
served. Eligibility to serve has dropped
to just 23 percent due to obesity,
medical or other issues and less people
are generally knowledgeable enough
about the military to know what great
way off life serving in the military can
be.”
“Own the Sky” and “The Making of
Own the Sky” are on AFRS’ YouTube
channel, U.S. Air Force Recruiting.
Viewers are encouraged to comment
and tag someone they know who might
be ready to suit up and fly, fight and
win.

WHY SHOULD I PREPARE?
Everyone should have a plan.
Disasters come in many forms; explosions, hurricanes, tornadoes, among
other things. Being prepared can reduce fear, anxiety, and losses that
accompany these disasters. Individuals, families, and communities should
know what to do in the event of a fire and where to seek shelter during a
tornado. Knowing what to expect and how to prepare makes any crisis more
manageable.
Get a Kit - Assemble a collection of first aid supplies, food, water, medicines,
and important papers that can sustain you and your family until the
emergency passes.
Make a Plan - You and your family members may not be together when an
emergency strikes. Planning ahead will improve your chances of keeping in
touch, staying safe, and quickly reuniting.
Be Prepared - Anticipate emergencies most likely to affect you and your
family. This guide will help you think through the basics of preparing yourself
and your family for all hazards.

Visit https://www.beready.af.mil/ for more information
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338th Recruiting Squadron

Recruiters support Media Blitz
Recruiters throughout Air Force Recruiting Service are engaging
with their local market media as part of a command-wide media
blitz campaign. Staff Sgt. Matthew Guajardo (Top), an enlisted
accessions recruiter in C Flight, 338th Recruiting Squadron,
interviewed with Cincinnati’s FOX19 at his office April 21, 2022.
He was also invited to the studio (Top right) for a live interview
April 29, 2022. Tech. Sgt. Aaron McEntie (right), an EA recruiter
in B Flight 338th RCS, was interviewed April 27, 2022, by Main
Street TV in Jackson, Ohio, for a pre-recorded podcast. The
media blitz campaign is happening to help raise awareness with
the general public about all of the opportunities and benefits of
serving in the Air Force.
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314th Recruiting Squadron

Tech. Sgt. Zackary Rosthauser, 314th Recruiting Squadron training and marketing
noncommissioned officer, poses for a photograph in an Explosive Ordnance Disposal
suit during the FIRST Robotics Mid-Atlantic District Championship, April 7-9, 2022, in
Stabler Arena, at Lehigh University, Bethlehem, Pennsylvania. There were about 2,000
students competing in teams from throughout Delaware, New Jersey and southeastern
Pennsylvania at the event. The 314th RCS recruiters arranged for the keynote speaker,
an honor guard, displays featuring EOD and all components of the Air Force. They also
mentored team members and talked with students and their influencers about Air
Force and Space Force opportunities.
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313th and 318th Recruiting Squadrons

An all-female color guard from the 313th and 318th Recruiting Squadrons post colors during opening ceremonies for a historic boxing match at Madison
Square Garden in New York City, April 30, 2022. It was the first time in its 140-year history that MSG featured two female boxers for its headline fight. The
color guard members from the 313th RCS were Staff Sgts. Stephanie Bono and Brooke Grissinger and Tech. Sgt. Akilah Trammell. The color guard members
from the 318th RCS were Tech. Sgts. April Green and Shonda Hooper and Maj. Hilery Mulholland.

314th Recruiting Squadron

Members of the 314th Recruiting Squadron and Air Force Recruiting Service Det. 1 pose for a photo before a high school visit as part of a “zone blitz” April
5-9, 2022, in the 314th RCS’s area of responsibility which includes Delaware, New Jersey and southeastern Pennsylvania. The team visited 12 high schools
and engaged with more than 1,200 juniors and seniors. The blitz team included pilots, members of the Air Force Total Force, Space Force Guardians, and
recruiters.
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314th Recruiting Squadron

Recruiters from the 314th Recruiting Squadron appear on the jumbotron when they served as color guard members during
an NBA playoff game at Wells Fargo Center in Philadelphia, April 25, 2022. The 314th supported regular season games as well
as preseason and post-season home games. Behind the scenes, Tech. Sgt. Alexander Hall from the 314th RCS in Upper Darby,
Pennsylvania, coordinated all color guard duties and resources from other Air Force and Air Force ROTC units. He said the payoff
for his efforts is Air Force and squadron exposure fans get in the arena and on TV.
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Air Force Recruiting Service’s Distinguished Educators Tour Program visits
Colorado Springs

(Top) Members of the 367th
Recruiting Squadron and a group
of educators from several cities
throughout the U.S. and U.S. Virgin
Islands pose for a photograph
during a Distinguished Educator
tour of Schriever Garrison, Peterson
Space Force Base and the Air Force
Academy, in Colorado Springs,
Colorado, April 25-28, 2022. They
learned about career opportunities,
benefits, and various ways for young
men and women to serve in each Air
Force component and Space Force.
Recruiters accompanied the tour and
had one-on-one interaction in order
to answer questions and concerns.
(Right) Educators interacted with
Airman and Guardians throughout

their visit. This great opportunity allowed them to hear why they decided
to join the World’s Greatest Air Force and Space. The next DE tour is at Joint
Base San Antonio, June 20-24, 2022.

16

